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I N  A  W O R L D  W H E R E 
C O M M U N I C A T I N G

O C C U P I E S  A N  A L W A Y S  E V E R 
G R E A T E R  S T R A T E G I C 

I M P O R T A N C E ,  V I D E L I O
P R O P O S E S  A  G L O B A L  O F F E R 

O F  I N N O V A T I V E  A N D  L A S T I N G 
P R O F E S S I O N A L  V I D E O  S O L U T I O N S

T O  M A K E  D A I L Y  O P E R A T I O N 
S I M P L E R  A N D  I M P R O V E  T H E 

E F F I C I E N C Y  A N D  P E R F O R M A N C E 
O F  A L L  T H E  U S E R S

O U T L I N E
V I D E L I O  b r i n g s  to  i t s  c u s to m e r s  a  g l o b a l  o ffe r  o f  i n n ova t i ve 
a n d  l a s t i n g  v i d e o  s o l u t i o n s  w h i c h  i n c l u d e  e n g i n e e r i n g , 
s y s te m  b u i l d i n g , d i s t r i b u t i o n  a n d  a n  a r ra y  o f  a s s o c i a te d 
s e r v i c e s .

As a t rue mult i -domain special i s t , the Group can offer  comple te 
s o l u t i o n s  b u i l t  u p o n  i n n ova t i ve , h i g h - p e r fo r m a n c e , h i g h 
s e c u r i t y  a n d  l a s t i n g  te c h n o l o g i e s  w h i c h  c a n  b e  u s e d  fo r 
s h o r t  te r m  a p p l i c a t i o n s  s u c h  a s  eve n t s  a s  we l l  a s  fo r  l o n g -
h a u l  n e e d s.

We  l i ve  i n  a  wo r l d  o f  a c c e l e ra te d  c h a n g e  w h e re  v i d e o 
c o m mu n i c a t i o n  p l a y s  a n  eve r- i n c re a s i n g  c e n t ra l  a n d 
g l o b a l  p a r t .

A s  a  l e a d e r  i n  t h e  m a r ke t  o f  p ro fe s s i o n a l  v i d e o  s o l u t i o n s , 
o u r  re l a t i o n s h i p  w i t h  a l l  c o n c e r n e d  p a r t i e s  a n d  o u r  m o d e  o f 
d eve l o p m e n t  a re  d i c ta te d  by  t h e  G ro u p ' s  re s p o n s a b i l i t i e s 
towa rd s  t h e  e c o n o my, s o c i e t y, s o c i a l  we l l - b e i n g  a n d  t h e 
e nv i ro n m e n t .

O u r  a m b i t i o n  i s  to  b e c o m e  t h e  l e a d e r  i n  i n te r n a t i o n a l 
g ro u p s  by  b e i n g  t h e  p re fe r re d  b ra n d  o f  a l l  o u r  p a r t n e r s  a n d 
by  c re a t i n g  l o n g - te r m  va l u e  fo r  o u r  c u s to m e r s , i nve s to r s , 
s ta ff  a n d  c o m p a ny.
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h e  s t ro n g  a c t i v i t y  i n  t h e  c o r p o ra te  d o m a i n  a n d  t h e 
s ta b i l i z i n g  o f  t h e  c r u i s e  s h i p  b u s i n e s s  h a s  a l l owe d 
to  l i m i t  t h e  d e c l i n e  o f  t h e  g l o b a l  t u r n ove r  w h i c h 
wa s  m a i n l y  c a u s e d  by  a  re d u c t i o n  o f  t h e  B ro a d c a s t 
b u s i n e s s . I n d e e d , a l l  t h e  f re n c h  b ro a d c a s t  p l a ye r s 

h a ve  s i g n i f i c a n t l y  re d u c e d  t h e i r  i nve s t m e n t s . I n  t h e  E ve n t s 
b u s i n e s s , t h e  f i r s t  h a l f  o f  2 0 1 3  b o o s te d  g o o d  re s u l t s  b u t 
a c t i v i t y  d e c l i n e d  i n  t h e  s e c o n d  h a l f  o f  t h e  ye a r  d e s p i te 
a  re b o u n d  i n  t h e  e n d i n g  l a s t  q u a r te r. Th e  g l o b a l  re s u l t  i s 
t h e re fo re  i m p a c te d  by  t h e  B ro a d c a s t  a n d  E ve n t s  m a r ke t 
a c t i v i t i e s .

Th e  n e t  c a s h  p o s i t i o n  a s  we l l  a s  e q u i t y  i n c re a s e  by  2 2 . 9 % 
a n d  8 . 2 5 %  re s p e c t i ve l y.

T

M A R K E R S
t u r n ove r

s ta ff

Cash flow

E B I D TA , E a r n i n g s  b e fo re  i n c o m e 
ta xe s , i n te re s t , a m o r t i z a t i o n 
a n d  n o n - c o n t ro l l i n g  i n te re s t

n e t  c a s h

e q u i t y

E b i t  x 7  b e t we e n  2 0 0 8  a n d  2 0 1 3

177M€

793

50

8.9M€

9.1M€

17.7M€

32.8M€

5.5M€ agencies or subsidiaries worldwide



8 9

V I D E L I O  E X H I B I T S  AT  T H E  4 
C O R N E R S  O F  T H E  G LO B E 
The IBC show in Amsterdam, dedicated to the latest 
technologies of the Broadcast, A/V and media 
industries greeted the teams of VIDELIO - Preview.
The JTSE trade show in Paris highlights solutions for 
museums and scenography, a perfect time to show 
the latest achievements of the Group.
The CABSAT trade show in Dubai (UAE) gave 
the opportunity to the VIDELIO - Preview team to 
display a booth decoration theme showing the 
internal layout of one of the largest production and 
transmission broadcast vehicles delivered to AMP-
VISUAL TV. 
Buro Expo in Paris allowed VIDELIO - IEC to present 
their know-how in integrating video solutions for 
company corporate headquarters.
For major private and public investors, social 
players, VIDELIO - HMS has been present at the the 
SeaTrade trade show in Miami for 30 years to display 
its expertise in the field of A/V equipment for cruise 
ships.

VIDELIO - HMS CELEBRATES 
ITS 30TH BIRTHDAY 
Our daughter company dedicated to 
the integration of video solutions for the 
cruise market blew its 30th candle in 2013, 
year during which VIDELIO - HMS won the 
contract to equip the largest cruise ship 
ever to be built at the St-Nazaire shipyards. 

PA RT N E R S H I P  W I T H
B R OA D CA S T  N E T WO R K S 
Th i s  acqu i s i t ion  o f 
a  s take  by  V IDEL IO 
marks  an  impor tant 
s tep  in  our  s t ra tegy 
o f  deve lopment  on 
in te rnat iona l  marke t s  and opens  the 
door  to  the  ang lo - saxon bus iness 
oppor tun i t ie s . Read about  i t  on 
h t t p : / / w w w. b c n e t . c o. u k

M OV I N G  N OT I C E  ! 
From nor thern to southern France, our  teams have jo ined together  in new premises bet ter 
adapted to thei r  profess ional  needs. V IDEL IO -  Events  re located to V i l leneuve-La-Garenne, 
the R i l l ieux -La-Pape team is  now in Decines Charpieu, the Montpel l ie r  s taff, in  Bai l largues, 
the Poi t iers  employees are now in Chasseneui l -du-Poi tou. The Reims agency t r ip led i t s 
s torage faci l i t ies  and soon, the Marse i l le  s taff  w i l l  re locate.

V I D E L I O  V E R S I O N  2 . 0 
Th e  G ro u p  i s  n ow  p re s e n t  o n 
s o c i a l  n e t wo r k s  s u c h  a s  L i n Ke d i n , 
Fa c e B o o k , Tw i t te r  a n d  G o o g l e + . 
W hy ?  A  b ra n d  n ew  we b  s i te 
d i s p l a y i n g  a  m i n i a t u re  c i t y  o n  t h e 
h o m e  p a g e  a l l ow s  to  v i ew  i n  a n 
i n s ta n t  a l l  t h e  l o c a t i o n s  w h e re  t h e 
G ro u p ' s  te a m  i n te r ve n e !

SPORTS AS LEVERAGE FOR 
PERFORMANCE  
Going beyond the l imits, compliance 
with rules, respect for others and oneself, 
sol idarity, cohesion and bonding with all 
the actors, equality of chances, refusal of 
any form of discrimination, we recognize 
ourselves in the values attached to sport, 
its practise, and we entirely adhere to 
them. In 2013, we have participated in 
several competit ions (marathons, trai ls, 
tennis tournaments,…) and we have 
signed partnerships with the PSG, Le 
Racing, Montpell ier Rugby, … We have 
a goal for 2014: to enter a team of 24 
VIDELIO runners in the Médoc Marathon 
and unite ever more of our staff around 
sports projects.

2 0 1 3 O U R  M A I N 
H I G H L I G H T S
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H E R V E  D E  GA L B E RT
A MESSAGE FROM 

C H I E F  E X E C U T I V E  O F F I C E R

Pessimism 
is a mood, 
optimism a 
voluntary wil l

‘‘

To d a y, t h e  s h a re d  V I D E L I O  c o m m o n 
n a m e  fo l l owe d  by  t h e  d a u g h te r 
c o m p a n y ' s  o r i g i n a l  i d e n t i t y 
e n g a g e s  t h e  V I D E L I O  fa m i l y  o n  a 
p a t h  o f  e n d o g e n o u s  g row t h  by 
d e ve l o p i n g  s y n e rg i e s  b e t we e n  t h e 
va r i o u s   t ra d e s . T h e s e  s y n e rg i e s 
a re  o n l y  a t  t h e  b e g i n n i n g  a n d 
mu s t  b e c o m e  t h e  g u i d i n g  l i g h t 
fo r  e a c h  o f  u s  i n  t h e  c o m p a ny 
a n d  a l s o  p o i n t  t h e  wa y  fo r  o u r 
d e v e l o p m e n t  a b r o a d  b e c a u s e  
i t ' s  i m p e ra t i ve  fo r  V I D E L I O  to  re a c h 
b e yo n d  t h e  f ro n t i e r s  o f  F ra n c e 
w h e re  t h e  m a r ke t  i s  a l re a d y  ve r y 
we l l  c ove re d .

T o  t h i s  e n d o g e n o u s  g r o w t h , 
s h o u l d  b e  a d d e d  o p p o r t u n i t i e s  fo r 
e x te r n a l  e x p a n s i o n   by  h a v i n g  n ew 
c o m p a n i e s  j o i n  t h e  p ro j e c t  a n d 
b e n e fi t  f ro m  t h e  s y n e rg i e s  o f  t h e 
e x i s t i n g  G ro u p. Th i s  i n  t u r n  , a l l ow s  
m o re  a m b i t i o u s  p e r s p e c t i ve s  i n 
t h e  s i z e  a s  we l l  a s  t h e  n a t u re  o f 
t h e  p ro j e c t s  a n d  p ro s p e c t s  V I D E L I O  
c a n  a m b i t i o n  to  w i n .

A s  o n c e  s a i d  f a m o u s  f r e n c h 
m a n a g e r  A n t o i n e  R i b o u d ,  t o 
s u c c e e d ,  t h r e e  c o n d i t i o n s 
a re  re q u i re d , a  p ro j e c t , a  te a m 
a n d  s o m e  l u c k .

T h e  V I D E L I O  p ro j e c t  i s  n ow  we l l 
s h a re d  a n d  c l e a r  fo r  a l l . T h e 
m a n a g e m e n t  te a m  s u r ro u n d i n g 
G u i l l a u m e  D u r i e u x  i s  t a l e n t e d , 
d i v e r s i f i e d  a n d  c o h e r e n t  a n d 
a l l  a r e  p r o u d  o f  t h e i r  t e a m s  
re c o g n i t i o n  o n  t h e  m a r ke t . F i n a l l y, 
a s  q u o t e d  t h e  f a m e d  f r e n c h 
s c i e n t i s t  Pa s te u r, c h a n c e  o n l y 
f a v o u r s  w e l l - p r e p a r e d  m i n d s , 
s o  h a rd  wo r k , e n e rg y, s o l i d a r i t y 
a n d  a n t i c i p a t i o n  a re  g i ve n  t h e 
i m p o r ta n c e  o f  c a rd i n a l  q u a l i t i e s 
i n  t h e  c o m p a ny ' s  e t h i c s .

A l l  t h e  e s s e n t i a l  i n g re d i e n t s  s e e m 
to  b e  n ow  re u n i te d  to  m a ke  2 0 1 4 
a n d  t h e  fo l l ow i n g  ye a r s   t i m e s  fo r 
s u c c e s s .

Lo n g  l i fe  to  V I D E L I O  a n d  i t s  8 0 0 
m e m b e r s .

L i ke  a l l  c o m p a n i e s , V I D E L I O  i s 
t h e  re s u l t  o f  a  h i s to r y.

T h e  p a g e  we  a re  t u r n i n g  to d a y 
w i t h  t h i s  n e w  i d e n t i t y, c o n f i r m s 
o u r  r e g a i n e d  s t r e n g t h  a s 
we l l  a s  t h e  s t ra te g i c  c h o i c e s 
p ro g re s s i ve l y  m a d e  ove r  t h e s e 
p re v i o u s  ye a r s .

T h e  d e c i s i o n  to  c o n c e n t ra te  o n 
s e r v i c e s  a n d  a d d e d  va l u e  to  t h e 
p ro d u c t s  s o l d  v i a  e n g i n e e r i n g , 
re n ta l  o r  m a i n te n a n c e  h a s 
s h ow n  i t s  w i s d o m  a n d  g i ve n 
t h e  c o m p a ny  i t s  o p p o r t u n i t i e s 
fo r  g row t h  i n  t h e  re c e n t  ye a r s .

T h e  s u s ta i n e d  e x te r n a l  g row t h 
a n d  t h e  r e s p e c t  f o r  t h e 
c o m p a ny  c u l t u re s  w h i c h  h a ve 
j o i n e d  u s  h a ve  b e e n  t h e  o t h e r 
ve c to r  o f  o u r  d e ve l o p m e n t .

’’
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challenges and our ambition is to be at 
the centre of the action with complete 
solutions for all professional video 
needs. We also intend to increase our 
international presence, propose more 
global offers, be innovative and in tune 
with the customer's needs.

We are driven by growth, efficiency and 
leadership.

Growth translates into a business 
accelerator by developing the choice 
of services, acquiring companies 
with new skills in France and abroad, 
opening up new geographic locations 
and by positionning VIDELIO as a 
digital services company focused on 
solutions for Communication, Media 
and Entertainment.

Efficiency implies that we optimize our 
productivity and agility by developing our 
customer services and increasing their 
frequency of use, finally by constantly 
innovating to create long term growth.

Leadership is built by setting the right 
priorities to our actions, by attracting 
a n d  n u r t u r i n g  e n t re p re n e u r s  a n d 
talents, finally by carefully optimizing our 
costs structures.

It's companies like VIDELIO, in ever 
changing evolution which succeed in 
times of crisis and come out stronger 
and better adapted to their markets.

G U I L L AU M E  D U R I E U X
AN INTERV IEW WITH

D E P U T Y  M A N AG I N G  D I R E C TO R

2013 has been a  dynamic year and a 
cornerstone turning point for VIDELIO.

Dynamic, by the increased need to 
accompany our clients in all our activities 
and all market segments, dynamic by 
the requests for more services, more 
counseling and more agility.

A cornerstone year by all the planning 
given to our brand strategy which will 
really come to fruition in 2014, allowing 
to fully take advantage of the VIDELIO 
name, the leader in professional video 
solutions.

A cornerstone also in posi t ionning 
ourselves on the market of technical 
services for the Events industry in order 
to comfort our leadership which will 
really assert itself in 2014.

A cornerstone also in our international 
development where an important step 
was made by taking shares in Broadcast 
Network UK.

In 2014, the synergy of all our skills 
and subsidiar ies, the st ructur ing of 

our market ing and communicat ion 
a p p ro a c h  a n d  t h e  e x c e p t i o n a l 
mob i l i za t ion  o f  wh ich  our  Group i s 
capable, should allow us to accelerate 
our strategy of organic growth and size 
increase by external acquisitions.

Even if our activities in the broadcast 
and events markets suffered in 2013 
because of reduced client investments 
and cost optimizing, our current orders 
backlog and our opportunities in France 
and abroad give us confidence. It also 
gives us enough visibility in time for us to 
prepare the necessary actions to adapt 
to the markets which will be the most 
impacted by the still difficult economic 
conditions in 2014.

Our strategy is based upon long term 
planning and execution. The core 
foundat ions of  our markets remain 
sound. The ever increasing need to 
communicate, the growing quantity of 
media and the need for mobility are all 
the great stakes for tomorrow.

V I D E L I O  i s  a t  t h e  h e a r t  o f  t h e s e 

The ever increasing 
need for ommunication, 
the growing quantity 
of media and the 
need for mobility are 
all the great stakes for 
tomorrow

‘‘

’’
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GOVERNANCE SHAREHOLDERS
at 31/12/2013

2.10 %
Managers

administrators and
registered employees 

6.10 %
Treasury shares

13.34 %
Public 0.12 %

Liquidity contract

78.35 %
Concerted
shareholders

M A I N  CA R AC T E R I S T I C S  A B O U T  T H E  C O N C E RT E D  S H A R E H O L D E R S

H E A D  O F F I C E

N U M B E R  O F  S H A R E S

%  O F  CA P I TA L

%  VOT I N G  R I G H T S 

F IN  CAP

73 boulevard 
Haussmann
75008 Paris

14 401 851

55,66

62,01

SAL IM 
INVESTMENT 

LTD

c/o Crédit  Agricole 
(Suisse) SA
Rue du Stand 66, 
CH 1211 Genève 
Suisse

0

0

0

PORT-NOIR 
INVESTMENT

5 rue Gui l laume 
Krol l
L -882 Luxembourg

61 000

0,24

0,26

GONSET 
HOLD ING

21 route de Pr i l ly
CP 218 6 1023
Criss ier -  Suisse

325 192

1,26

1,2

SOCHRASTEM

33 avenue du 
Maine
75015 Paris

710 000

2,74

3,06

CR OZALOC

73 boulevard 
Haussmann
75008 Paris

4 774 412 

18,45

19,84

B OA R D  O F  D I R E C TO R S  A N D 
AU D I T  C O M M I T T E E

H e r vé  de Ga lbe r t
P re s i d e n t , b o a rd  o f  d i re c to r s

Lo ï c  Leno i r  de  la  Cochet iè re
A d m i n i s t ra to r  a n d  p re s i d e n t
a u d i t  c o m m i t te e

M i c h e l  Char les
A d m i n i s t ra to r 

E m m a nu e l  André
A d m i n i s t ra t  o r  a n d  m e m b e r  o f 
t h e  a u d i t  c o m m i t te e

Pa u l  R i v ie r
A d m i n i s t ra to r 

G e n ev i ève  Gia rd
A d m i n i s t ra to r 

D I R E C T I O N 
G É N É R A L E

H e r vé  de Ga lbe r t
C h i e f  E xe c u t i ve  O ff i c e r  ( C E O ) 
V I D E L I O 

G u i l l a u m e  Dur ieux 
D e p u t y  M a n a g i n g  D i re c to r
V I D E L I O

S E C R É TA I R E 
G É N É R A L E  E T  C F O

C a ro l e  Thé r y 
S e c re ta r y  G e n e ra l  a n d  C F O 
V I D E L I O 
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O N E 
T E A M
O N E 

C O M P A N Y

u r  o rg a n i z a t i o n  a n d  m a n a g e m e n t  a p p ro a c h 
b o t h  re l y  o n  d e c e n t ra l i z a t i o n , a u to n o my, 
re s p o n s a b i l i t y  a n d  p o o l i n g  o u r  te a m s  a n d  k n ow -
h ow  to  wo r k  to g e t h e r  a s  a  n e t wo r k . Thu s , i t  i s  a t 
t h e  s a m e  t i m e  b o t h  a  ve r t i c a l  a n d  h o r i z o n ta l 

o rg a n i z a t i o n , s k i l l s - c e n te re d  a n d  l o c a l . Th i s  m o d e l  fa vo u r s 
p e r fo r m a n c e  a n d  c ro s s - fe r t i l i z a t i o n  b e t we e n  s k i l l s , a l l ow i n g 
to  o ffe r  a  to ta l  s e r v i c e  a p p ro a c h  to  o u r  c u s to m e r s .

O u r  c o m p a ny  va l u e s  a re  e t h i c s , a  p i o n e e r i n g  s ta te  o f 
m i n d , e n t hu s i a s m , c o m p e te n c e  a n d  c o h e s i o n .

Th e s e  va l u e s  g u i d e  o u r  a c t i o n s  a n d  b e h a v i o u r, hu m a n 
c a p i ta l  b e i n g  t h e  c o re  a s s e t  i n  a  s e r v i c e  g ro u p  c o m p a ny.

O
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E X E C U T I V E  C O M M I T T E E

19

A  T E A M  AT  T H E  S E R V I C E  O F  S T R AT E G I C  C O H E R E N C E .

h e  e xe c u t i ve  c o m m i t te e  i s  t h e  o rg a n  w h e re  p l a n n i n g, 
d i s c u s s i o n  a n d  d e c i s i o n s  a re  m a d e  a b o u t  t h e  G ro u p ' s  s t ra te g i c 
o r i e n ta t i o n . P l a c e d  u n d e r  t h e  re s p o n s a b i l i t y  o f  G u i l l a u m e 
D u r i e u x , M a n a g i n g  D i re c to r  o f  V I D E L I O, t h e  e xe c u t i ve  c o m m i t te e 
wo r k s  i n  c o o p e ra t i o n  w i t h  t h e  b o a rd  o f  d i re c to r s . C o m p o s e d  o f 
s i x  m e m b e r s , t h e  c o m m i t te e  h o l d s  we e k l y  m e e t i n g s .

Th e  e xe c u t i ve  c o m m i t te e  re l i e s  u p o n  t h e  O r i e n ta t i o n  a n d  C o o rd i n a t i o n 
C o m m i t te e  a s  we l l  a s  u p o n  s p e c i a l i z e d  a d v i c e  to  g u i d e  i t s  d e c i s i o n s 
c o n c e r n i n g  i m p o r ta n t  c ro s s - c o m p e te n c e  i s s u e s .

T

P h o to s , f ro m  l e f t  to  r i g h t  :

Guillaume Durieux, Deputy Managing Director, VIDELIO - Carole Théry, Secretary General & CFO, VIDELIO

Sarah Gardin De Brabandere, Human Resources Manager, VIDELIO

Cathy Tozeyre, Marketing and Communication Manager, VIDELIO

Vincent Loré, Director of Market Development, VIDELIO - Olivier Rousselière, Operations Director, VIDELIO
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Francois Francon
Di rec to r  HR  &  I S 
V I D E L I O

Frédéric Van Der Meulen
Reg iona l  Manager
V I D E L I O  -  I E C

Patrick Baderspach
Sales Manager
V I D E L I O  -  I E C

Franc Michel 
Director Unified 
Communications
V I D E L I O  -  I E C

Franco Zini 
Genera l  Manager
V I D E L I O  -  H M S

Marc Ampola
Sales Manager
I n te l wa re

Eric Olheyer
Manag ing  D i rec to r 
V I D E L I O  -  P rev i ew

O R I E N TAT I O N  A N D 
C O O R D I N AT I O N  C O M M I T T E E

T H E  O R I E N TAT I O N  A N D  C O O P E R AT I O N  C O M M I T T E E  I N C L U D E S  T H E  M E M B E R S 
O F  T H E  E X E C U T I V E  C O M M I T T E E  A S  W E L L  A S  T H E  M A I N  M A N AG E R S  O F  T H E 
G R O U P. I T S  M I S S I O N  I S  TO  E N S U R E  A  W I D E  S A M P L I N G  O F  O P I N I O N S  A N D 
R E AC H I N G  C O N S E N S U S  A B O U T  T H E  S T R AT E G Y  A N D  E VO L U T I O N  O F  V I D E L I O.

Pascal Nicolas
Deputy  Genera l 
Manager
V I D E L I O  -  I E C

Pascal Bisaki
Genera l  Manager
V I D E L I O  -  Q u a l te c h

Christophe Grignon
Genera l  Manager
V I D E L I O  -  H M S

David Fontaine
Genera l  Manager
V I D E L I O  -  C a p ' C i n é

Thierry Pouget 
P res iden t  &  Founder 
V I D E L I O  -  P rev i ew

José Jacques-Gustave
Pres iden t  &  Founder 
G 2 J

Yvick de Fouchier 
Genera l  Manager 
I n te l wa re
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O N E  T E A M
W I T H  7 9 3  E M P LOY E E S  AT  D E C E M B E R  3 1 S T  2 0 1 3 , T H E  G R O U P  I N C L U D E S  2 9 
N AT I O N A L I T I E S  S P R E A D  OV E R  M E T R O P O L I TA N  F R A N C E , F R E N C H  OV E R S E A S 
T E R R I TO R I E S  A N D  N AT I O N S  A L L  OV E R  T H E  WO R L D : T H E  U S A , I TA LY, C H I N A , 
F I N L A N D  A N D  T H E  U N I T E D  K I N G D O M . 

Christelle / France

Fabrice / France

Laurent / France

Rhémy / Guyana Fabrice / France

Gianluca / Italy Diego / Italy

Michel / GuyanaThomas / France

Gaspar / France

Caroline / Guyana

Edison / USADébora / Italy

Christine / France

Fabien / France

Frédéric / France

Thibaut / France

Matteo / France

Fréderic / France

Georges / France

Jean-michel / Guyana

Jocelyne / France

Alex / USA

Christopher / France

Saleha / France

Laid / France

Gaylord / China

Olivier / France

Martine / France

Guy / France

Mickael / France

Rachida / France

Philippe / France

Catherine / France Thierry / France

Marisa / Italy Benoit / France

Julien / France Joseph / France

Sebastien / FranceCédric / France Christelle / Guyana

Mauro / France Sara / Italy

Sylvie / France

Pierre / USA

Jean-François / France

Sabine / France

Laurent / France

Jean-Luc / France

Stéphane / France

Thibault / France

Eric / France

Johann / France

Tracy / China

Frédéric / France

Didier / France

Jérôme / FranceMarie-Claude / France

Virginie / France

Laurent / France

Rachida / France

Anne-Laure / France

Giulia / Italy

Isabelle / FranceElsa / USA

Michel / France

Didier / France

Régis / France

Capucine / France

Pascal / France

Francesca / Italy

Roberto / France

Edith / France

Dominique / France

François / France

Linda / France

Consuelo / Italy

Luca / Italy

Romain / France

Khadija / France

Christophe / France

Maryline / France Christine / France Linda / France

Laurent / France



Alexandre / France

Olivier / France

Alain / France

Barbara / Italy

Stéphane / France

Thiérry / France

Barbara / Italy

Ludovic / USA

Ruggard / France

Patrick / France

Rodolphe / France

Maria / USA

Azzedine / France Gaetan / France

Marc / France Gianluca / Italy

Marco / France Eric / France

Rémy / France

Vincent / France Valentino / Italy

Si Sdik / France Annie / France

Eric / France

Christophe / France

Eric / France

Pascale / France

Jean-Marc / Guyana

Jean-Claude / France

Youssef / France

Camille / France

Luca / Italy

Romain / France

Khadija / France

Christophe / France

Frédéric / France

Samar / France

Roger / France

Christophe / France

Claude / France

Ambre / France

Patrick / France

Guy / Guyana

Frédéric / France

Liliane / France

Olivier / France

Michel / France

Didier / France

Régis / France

Capucine / France

Pascal / France

Vanessa / France

Philippe / France

Rémi / France Juan / USA

Mélanie / France Céline / France

Christian / France Marie Thèrese / France

Sylvie / France

Charlène / FranceMohammed / France

Grace / USA

Thomas / France

Anne / France

Patrick / France

Marc / France

Aurélie / France

Franck / France

Francis / France

Maxime / France

Christine / France

Xavier / France

Roberto / France

Edith / France

Dominique / France

Catherine / France

Consuelo / Italy

Cristina / Italy

Francesca / Italy

Eva / Italy

Catherine / France

Marisa / Italie

Julien / France

Sebastien / France

Mauro / France

Giulia / Italie

Diego / Italie

Alex / USA

Gaylord / Chine

Olivier / France

Martine / France

Patrick / France

Jean-michel / Guyane

Jocelyne / France

Christopher / France

Saleha / France

Laid / France

Mickael / France

Christelle / France Laurent / France Gianluca / Italie Diego / ItalieCaroline / Guyane Christine / France ..... / France Mickael / France Marisa / Italie Benoit / FranceThibault / France Jérôme / FranceMarie-Claude / France...... / France Rhémy / GuyaneElsa / USA Johann / France

7 9 3
S T A F F  M E M B E R S

. . .
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T H E  G R O U P  H O L D S 
A N  I N C R E D I B L E  W E A L T H 

O F  T A L E N T S  A N D  K N O W L E D G E , 
B U I L D I N G  U P O N 

A N D  A D D I N G 
T O  T H I S  V A L U E  I S  T H E  P I L A R 

O F  T H E  V I D E L I O 

S T R A T E G Y

I D E L I O ' s  s t ra te g y  re l i e s  u p o n  t h e  c o m p l e m e n ta r i t y 
o f  t h e  va r i o u s  s k i l l s  i n s i d e  t h e  c o m p a ny 
( E n g i n e e r i n g , S e r v i c e s , S y s te m s, D i s t r i b u t i o n )  a n d 
t h e  m a r ke t  s e g m e n t s  o f  i t s  c u s to m e r s  ( C o r p o ra te , 
M e d i a , E n te r ta i n m e n t ) . Th i s  s t ra te g i c  m o d e l , 

g e a re d  towa rd s  g row t h , i s  t h e  e n g i n e  p owe r i n g  V I D E L I O ' s 
d eve l o p m e n t  a n d  h a s  re s u l te d  i n  t h e  a r r i va l  i n to  t h e  G ro u p 
o f  e n t re p re n e u r s  a n d  n ew  ta l e n t s .

B u i l d i n g  u p o n  t h e s e  f u n d a m e n ta l s , V I D E L I O ' s  s t ra te g i c 
p ro j e c t  c o n s i s t s  i n  d eve l o p i n g  a  l e a d e r s h i p  p o s i t i o n  i n  i t s 
c o re  a c t i v i t i e s  a n d  c u s to m e r  m a r ke t  s e g m e n t s . Th e  m a j o r 
g row t h  o p e ra t i o n s  c o n d u c te d  ove r  t h e s e  l a s t  few  ye a r s 
i l l u s t ra te  t h e  s t ra te g y  a n d  a l l ow  t h e  G ro u p  to  b e , t h ro u g h  a 
w i d e  a r ra y  o f  s e r v i c e s , t h e  l a rg e s t  a u d i ov i s u a l  i n te g ra t i o n 
c o m p a ny  a n d  s u p p l i e r  o f  a s s o c i a te d  s e r v i c e s .

In te rnat iona l  deve lopment  i s  a  venue fo r  g rowth  by  ta rge t ing 
i n  F ra n c e  t h e  m o s t  p ro m i s i n g  s k i l l s  a n d  m a r ke t s  a n d  u s i n g 
t h e s e  to  a c c e l e ra te  g row t h  o u t s i d e  f re n c h  f ro n t i e r s . I t  w i l l 
re l y  u p o n  t h e  c a p a c i t y  fo r  o rg a n i c  d eve l o p m e n t  o f  t h e 
G ro u p  to  d e te c t  p ro j e c t s  i n  n ew  te r r i to r i e s , i m p l a n t  n ew 
l o c a l  p re s e n c e s  a n d  i d e n t i f y  n ew  p o s s i b i l i t i e s  fo r  e x te r n a l 
g row t h .

Th e  s k i l l s  k n ow l e d g e  a n d  t h e  s t ra te g i c  m o d e l  a d o p te d  by 
V I D E L I O  a re  i n  p h a s e  w i t h  t h e  c o re  t re n d s  o f  i t s  m a r ke t s . 
Th e  d eve l o p m e n t  o f  v i d e o  c o m mu n i c a t i o n , t h e  i n c re a s e 
i n  t h e  nu m b e r  o f  m e d i a  a n d  t h e  i n c re a s i n g  i m p e ra t i ve  fo r 
m o b i l i t y  a l l  g e n e ra te  n e e d s  fo r  c u s to m e r  i nve s t m e n t s  to 
e n s u re  t h e  e ff i c i e n t  o p e ra t i o n  o f  t h e i r  o rg a n i z a t i o n s .

V
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T H E  H U M A N  FAC TO R 
AT  T H E  H E A RT  O F  T H E  G R O U P
T H E  G R O U P ' S  L I F E  H A S  A LWAYS  B E E N  PAC E D  B Y  G R OW T H  A N D 
D E V E LO P M E N T. O U R  W E A LT H  TO DAY  C O M E S  F R O M  T H E  M A N Y  M E N  A N D 
WO M E N  W H O  M A K E  U P  T H E  C O M PA N Y.

n the single year 2012, our staff grew by one third, nearly 200 people 
joined us. At the end of 2013, we are now nearly 800, 25% are women and                             
29 nationalities.
This rich diversity and the patchwork of skills and know-hows is a true gold 
mine.

Every day, sees great team synergies arise around multiple projects. All have a 
passion for their jobs. Our goal is to concentrate the variety of cultures, personal 
histories, experience and know-hows around a common project: the company's 
social responsability (RSE). 

The idea goes as follow: one must not grow at the depends of others. We all evolve in an 
ecosystem. We must take care of all the parties involved in our project:

•	 Take care of our economic capital, our profitability. We can't progress without creating 
value.

•	 Take care of our teams. We have done a survey with all our teams to develop
•	 well-being at work. We are going to install a Human Resources Information System 

(SIRH) to give visibility to our teams and managers on their career and evolution within 
the company.

•	 Take care of our partners: grow with them, them with us.
•	 Take care of our environment to respect the world of tomorrow.
It's all together that we will improve our practises and our behaviours, so let's all put our 
heart into our daily lives and actions.

Sarah  Gard in  De  B rabandere
Di recto r  Human Resources , V IDEL IO 

I

You can on ly  see  c lear l y  w i th 
the  hear t . What ' s  essent ia 
can ' t  be  seen w i th  the  eyes
Anto ine  de  Sa in t  E xuper y

‘‘
’’
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EXTERNAL GROWTH IS IN OUR DNA
BU Y I N G  A  C O M PA N Y  S TA RT S  W I T H  S E L L I N G  A  V I S I O N  A N D  A  C O M M O N 
P R O J E C T. A N Y  E X T E R N A L  G R OW T H  I S  A  N E W  C H A L L E N G E  A N D  A  M A J O R 
I S S U E  F O R  T H E  G R O U P.

external growth acquis i t ions in 10 years have 
contr ibuted to shape the exper t ise and the 
image of the Group. 60% of our present 
members jo ined VIDELIO through external 
growth acquis i t ions.

I t  would be s impl is t ic to reduce external growth to oppor tunit ies 
seized at the r ight t ime.Before anything else, i t 's  an meet ing 
between a manager and VIDELIO's di rectorate where we both 

share a common vis ion of our profess ion and have a desi re to bui ld a future 
together.

Indeed, buying a company is  fi rs t  of  al l  se l l ing a v is ion, a common project, and 
convincing the owner to widen his ambit ions.

Then, making the integrat ion a success is  of  paramount impor tance. Our 
staff  and those who join us must find their  new bear ings, adapt to di fferent 
processes, and especial ly  adhere to a new and ambit ious common project. 
This  step is  crucial ; wi thout the agreement of  al l  to the new goals, wi thout their 
determinat ion and trust , we could not succeed.

Any external growth acquis i t ion is  a new chal lenge and a major issue for the 
Group.

Caro le  Théry
Secre tary  Genera l  &  CFO, V IDEL IO 

1 0

SOFT  AUD IOVISUEL

KEZ IA

GENED IS HMS AUVI  ONE

CAP 'C INE

ALSACE  AUDIOVISUEL

PREV IEW

T IME  CODE 
SERV ICES

G2J
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O U R  D E V E  LO P M E N T 
A N D  I N T E R N AT I O N A L  E X PA N S I O N 
CONCERNING EXPORT MARKETS, SOME GREAT SUCCESSES HAVE BEEN 
ACHIEVED IN MORE THAN 30 NATIONS. OVER THE LAST 3 YEAR, EXPORT BUSINESS 
HAS RISEN TO REPRESENT TODAY AROUND 20% OF THE GROUP'S TURNOVER.

M o n d i a l  d e  l ’ a u to m o b i l e 
s ta n d  R e n a u l t
G e r m a ny

O p e ra  H o u s e ,
L a u s a n n e
S w i t z e r l a n d

N i g h t  C l u b  “A d o ré ”
M i a m i

C o n fe re n c e  H a l l
I vo r y  C o a s t

S p a c e  C e n t re
Ko u ro u , F re n c h  G u ya n a

M a i s o n  d u  B l u ff
Po r t u g a l

S te l l a  M a t u d i n a 
M u s e u m 
L a  R é u n i o n 
( F re n c h  ove r s e a s 
te r r i to r i e s )

R oya l  P r i n c e s s
C r u i s e  s h i p
I ta l y

Te l ev i s i o n  s t u d i o  s e t 
F ra n c e  Té l év i s i o n s 
O l y m p i c  G a m e s 
2 0 1 4 
R u s s i a

P re s i d e n t i a l 
Pa l a c e
Tu r k m e n i s ta n

K i n g  A b d u l a z i z  C e n te r 
fo r  Wo r l d  C u l t u re
S a u d i  A ra b i a

I B M  Tra i n i n g  S e m i n a r
( V i d e o c o n fe r  e n c e ) 
C h i n a

<

<

< <

<
<

<<

<

<

<

<

o consolidate our development, it is essential to know better our customers 
and their expectations. We want to understand and fulfill their needs, both 
today and tomorrow.
It is our responsability to anticipate what type of equipment and the user 
acceptability factors when dealing with the technical standards of tomorrow 
in order for us to develop better value and cooperation with our customers.

Thanks to our new international branding "VIDELIO", we plan a more visible 
international presence and to encourage the development of synergies among 
the subsidiaries of the Group.
In order to contribute to the success of our clients new projects, we are setting up 
packages using innovative technologies and dedicated service proposals tied to 

each market segment.
On the export markets, during these last three years some great successes have been achieved 
in more than 30 nations such as the University for Training and Communication in Algiers or the 
installation of complete television studios in Turkmenistan.
Export activities represent now around 20% of our turnover.
Our goal is to accelerate international deployment through a dual strategy:
•	 Via direct purchase or buying shares in targeted markets such as the partnership with 

Broadcast Network in the UK.
•	 Organic development with a perspective towards realizing major projects thanks to the 

complementarities between our achievements, network of local presence, job skills and  wide 
array of equipment and services proposals.

We therefore want to penetrate better into the local economic markets to develop the synergies 
between our activities and propose on a recurring basis all our services in order to always better 
accompany our customers over time.
To start with, we are focussing on Africa which shows very promising potential, but we will also 
widen our vision to include territories farther abroad.

Vincent  Lo ré
Di recto r  o f  Market  Deve lopment , V IDEL IO 

T
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I N N OVAT I O N  A S  A N  E N G I N E
I N  A L L  M A R K E T S, T H E  C R E AT I O N  O F  VA L U E  C O M E S  T H R O U G H  C O N S TA N T 
I N N OVAT I O N  A N D  A  P E R M A N E N T  CA PAC I T Y  F O R  R E I N V E N T I N G  YO U R  S K I L L S.

n n ova t i o n  a l l ow s  to  d eve l o p  a  s t ra te g y  o r i e n te d  towa rd s  t h e 
c u s to m e r  a n d  to  s t i mu l a te  g row t h  by  fa vo u r i n g  c o m p e t i t i v i t y 
a n d  d i f fe re n t i a t i o n  o n  t h e  m a r ke t . Th i s  i s  t h e  g o a l  o f  t h e 
L a b '  by  V I D E L I O. B y  m a s te r i n g  o u r  te c h n o l o g i e s ,

we  i n n ova te  a n d  t hu s  c re a te  l o n g  te r m  g row t h .

I n  a c c o rd a n c e  w i t h  i t s  m a n a g e m e n t  m o d e l , V I D E L I O  d eve l o p s 
i t s  p o te n t i a l  fo r  i n n ova t i o n  by  e n c o u ra g i n g  re q u e s t s  f ro m  t h e 
f i e l d  re l a ye d  by  t h e  c o m p a ny  te a m s. Th i s  i s  t h e  g o a l  o f  t h e 
s ta r t - u p  i n c u b a to r  w h i c h  i s  a l s o  o p e n  to  e x te r n a l  p ro j e c t s . I t 

i n c l u d e s  n o t  o n l y  t h e  te c h n o l o g y  a s p e c t s  b u t  a l s o  a l l  t h e  i n n ova t i ve 
a p p ro a c h e s  w h i c h  c a n  s u s ta i n  t h e  G ro u p ' s  e ffo r t  towa rd s  p ro g re s s 
w i t h  a  p a r t i c u l a r  a t te n t i o n  to  s u s ta i n a b l e  d eve l o p m e n t  o r  wo r k i n g 
c o n d i t i o n s .

Th i s  re s p o n s a b i t y  i s  u n d e r  t h e  c o n t ro l  o f  a  c o m m i t te e  a s s e m b l i n g  t h e 
te c h n i c a l  m a n a g e r s  a n d  g e n e ra l  m a n a g e r s  o f  t h e  va r i o u s  s u b s i d i a r i e s . 
Th e i r  m i s s i o n  i s  fo c u s s e d  o n  fa c i l i ta t i n g  t h e  e x c h a n g e  o f  k n ow l e d g e 
b e t we e n  s k i l l s  a n d  d eve l o p i n g  c o l l a b o ra t i ve  wo r k  p ro j e c t s .

Ol iv ie r  Rousse l iè re
Operat ions  D i recto r, V IDEL IO 

I
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A  S T R O N G  B R A N D
W E  H AV E  W I S H E D  TO  M A K E  A  D I F F E R E N C E  A N D  G I V E  A  M O D E R N , H U M A N 
A N D  S TAT U TO RY  I M AG E  TO  T H E  G R O U P.

e have wished to make a difference and give a modern, 
human and statutory image to the Group.
"Elaborate a brand strategy to simplify the identity of the Group, 
assert its position as a services organization and encourage 
the development on international markets" so was defined the 
mission of the Marketing and Communication division for 2013.

We have accepted the challenge! and from this professional adventure made 
of meetings, personal encounters, exchanges and discoveries, VIDELIO was born. 
Après internal and external auditing, we created the branding strategy for the 
Group which is a synthetic expression of our company's identity.

The common platform put forward our positionning, attributes and image and especially 
indicated which levers to action to reach our goals in terms of communication.
To increase recognition, favour synergies and customer loyalty, we chose to have an global 
umbrella brand while retaining at the same time the original names of our subsidiaries.
VIDELIO expresses our core know-how: Video. It means "i see" in Latin. The name conveys a 
human character quality, a reminder of our dedication in supplying services.
The launching of this new brand name started with a new online web site.
Starting afresh, we have wanted it simple and interactive to give efficient exposure to all 
the skills and services VIDELIO can offer. This is how we created the concept of a city and 
all the areas where the VIDELIO staff participate to propose a global offer of professional 
video solutions, both innovative and durable, with the goal of making daily operations 
easier and improving the performance of all users.
VIDELIO is the promise of a partnership and the ambition to propose solutions for the 
future.

Cathy  Tozeyre
Market ing  and Communicat ion  Manager, V IDEL IO 

W
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A S  A  E U R O P E A N  L E A D E R , 
V I D E L I O  H A S  A  R E S P O N S A B I L I T Y  F O R 

C U L T U R A L  A S S I M I L A T I O N 
A N D  E X E M P L A R I T Y 

A N D  H A S  A D O P T E D  A

C S R  S T R A T E G Y,
A  S O U R C E  O F  P R O G R E S S , 

I N N O V A T I O N ,
G R O W T H  A N D  D U R A B L E 

E F F I C I E N C Y

* ( C S R :  C O R P O R A T E  S O C I A L  R E S P O N S A B I L I T Y )

e  share  ph i losopher  Edgar  Mor in ' s  obse r va t ion : 
" F rom o f ten  fo rget t ing  the  essent ia l s  in  the  face 
o f  emergenc ies, we  fo rget  the  u rgency  o f  what ' s 
essent ia l " . Cap i ta l i z ing  on  th i s  t ru th , we  have 
dec ided to  p lace the  not ion  o f  Responsab i l i t y 

a t  the  cent re  o f  ou r  concerns.

And because  V IDEL IO has  g rown over  t ime by  i t s  mu l t ip le 
ex te rna l  acqu i s i t ions, the  company  has  c reated va lue 
essent ia l l y  th rough the  men and women who have  jo ined 
the  Group. Fo r  th i s  reason, we  have  dec ided to  p lace  Qua l i t y 
o f  L i fe  a t  Work  (QLW)  a t  the  cent re  o f  ou r  p reoccupat ion . 
The  inherent  concept  o f  " l i v ing  and work ing  together "  can 
become a  source  o f  deve lopment  on l y  i f  each component 
o f  an  o rgan i za t ion  cons ider s  i t se l f  as  respons ib le  fo r  the 
co l lec t i ve  we l l -be ing.

We the re fo re  make the  bet  that  Qua l i t y  o f  L i fe  a t  Work  i s  the 
DNA o f  CSR  because  i t  cover s  both  Soc ia l  aspects  (g i ve  to 
mos t  employees  a  purpose  and a  t rue  des i re  to  share  a 
co l lec t i ve  p ro jec t ) , Economics, 1  Eu ro  inves ted in  QLW has 
a  R O I  (Re tu rn  On Inves tment)  o f  2  to  4  $) , Env i ronmenta l 
and Soc ie ty  i s sues, to  he lp  cor rec t  the  unba lances  in  our 
ways  o f  l i fe  and modes  o f  opera t ion .

We are  s t rong by  our  cu l tu ra l  d i ve r s i t y, pe r sona l  h i s to r ies , 
exper ience and know-how and our  ambi t ion  today  i s  to 
e labora te  a  power fu l  CSR  p ro jec t  g i v ing  p r io r i t y  to  the 
men and women o f  V IDEL IO as  the  essent ia l  components 
o f  an  adaptat ion  not  on l y  to  today ' s  wor ld , but  a l so  in 
ant ic ipat ion  o f  fu tu re  changes.

W
*
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We have therefore decided 
to s tar t  Human Resources 
projects  contr ibut ing to 
employabi l i ty  and giv ing 
pr ior i ty  to a Year ly  P rogress 
Rev iew as a management 
tool  and a creator  of  va lue 
for  the manager, employee 
and Human Resources 
depar tment.

We must  a l low our  s taff  to 
express  a l l  the i r  knowledge, 
34% of  the persons sur veyed 
quoted " that  they d id not 
fu l ly  use thei r  sk i l l s "  th is 
therefore const i tutes for  the 
company a great  potent ia l 

reser ve of  energy and ta lent .

We have also launched 
a group focussed on the 
path for  integrat ion to g ive 
a better  s tar t  to our  new 
employees and al low them 
to rapid ly  gain knowledge 
about the Group and i ts 
var ious profess ional  sk i l l s .

F inal ly, s tar t ing in 2014, we 
are compi l ing a "Ta lent 
Reservo i r "  to gain v is ib i l i ty 
and encourage internal 
mobi l i ty. Again, 42% of  the 
s taff  sur veyed quoted that 
" they d idn' t  th ink they had 

the poss ib i l i ty  to occupy 
another  pos i t ion wi th in the 
company" .

We must  adapt our  pol icy 
of  career  management 
to V IDEL IO's  growth and 
benefi t  both indiv idual ly  and 
col lect ive ly  of  the Group's 
col lect ive essence.

Q UA L I T Y  O F  L I F E  AT  WO R K

«  Toge the r, l e t ' s  see  fu r the r  »  i s  the  cha l lenge  o f  ou r  CSR  po l icy. I t ' s  the  p romise  we 
make  to  a l l  ou r  concerned  par t ie s  and  Qua l i t y  o f  L i fe  a t  Work  (QLW)  i s  one  o f  the 
ma in  component s .

The  concept  i t se l f  o f  Qua l i t y  o f  L i fe  a t  Work  re l i e s  on :

•	 The  pe rcept ion  and  re la t ionsh ip  o f  the  ind i v idua l  pe r son  towards  Work 

•	 The  requ i rements  t i ed  to  a  par t icu la r  job

•	 The  manager ia l  po l icy  in  i t s  en t i re t y

•	 The  CSR  po l icy  o f  the  company

In july 2013, we initiated an 
analysis centered around these 
4 factors and the guidelines 
described in the ISO 26000 
standard. We have identified 
7 priority subjects of which           
3 are of particular concern to 
the employees: management, 
Human Resources action and 
quality of life at work (working 
conditions, management of 
change,…).

We have created a community 
of employees focussed around 
the desire to plan and to act in 
order to increase our chances 
to succeed together by being 
a force for suggestions and 
innovation.

By making this diagnosis and 
requesting input from all our 
s t a f f  w e  h a v e  c o m m i t t e d 
ourselves to make this voluntary 
action be a testimony of our 
desire to succeed with the CSR 
policy.

To make progress in the 
way we work and produce 
together, all of us together, 
we want to capitalize on the 
encouragement received from 
the 84.9% of our staff who 
responded to the survey and 
to the 84.2% who answered 
that they were proud to belong 
to VIDELIO.

I N C R E A S I N G 
E M P LOYA B I L I T Y  B Y 
M A N AG I N G  S K I L L S, 
T R A I N I N G  A N D 
M O B I L I T Y.

To accompany the present 
and prepare the future is at 
the heart of Human Resources 
Management as well as CSR.

R E S P O N S I B L E 
M A N AG E M E N T 
O F  H U M A N 
R E S O U R C E S
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Leve l  1  /  An t ic ipa t ion : 

D e a l  w i t h  p o te n t i a l l y 
d a n g e ro u s  wo r k  p ra c t i c e s 
a t  t h e  s o u rc e  by  fo c u s s i n g 
o n  wo r k  o rg a n i z a t i o n  a n d 
o n  P P E  ( Pe r s o n a l  P ro te c t i ve 
E q u i p m e n t ) .

Leve l  2  /  Tra in ing  c rea t ing 
awareness : 

A l l ow  t h e  s ta ff  to  fo l l ow 
c o m p u l s o r y  t ra i n i n g 
s e s s i o n s  ( CAC E S * ) , 
c o n s ta n t l y  i n fo r m  a l l 
e m p l oye e s  a b o u t  t h e 
p ro c e d u re s  s e t  i n  p l a c e 
a n d  a c q u i r i n g  t h e 
c o m p a ny  c u l t u re . We  a l s o 
p u b l i s h  a  C H S C T  ( H e a l t h 
&  S a fe t y )  n ew s l e t te r  w h i c h 
g i ve s  re c o m m e n d a t i o n s 
o f  g o o d  p ra c t i c e s  to  b e 
fo l l owe d  b o t h  w i t h i n  a n d 
o u t s i d e  t h e  c o m p a ny.

Leve l  3  /  Cures :

A c c o m p a ny  t h e 
a c c i d e n te d  wo r ke r, 
u n d e r s ta n d  t h e  s i t u a t i o n 
a n d  i d e n t i f y  t h e  fa c to r s 
t h a t  l e d  to  t h e  a c c i d e n t 
by  o p e n i n g  a  R E X 
f i l e  ( fe e d b a c k  f ro m 
e x p e r i e n c e ) .

E a c h  t r i m e s te r, t h e  H e a l t h 
&  S a fe t y  n e w s l e t te r  i s  s e n t 
to  a l l  V I D E L I O  e m p l oye e s 
a n d  h e l p s  to  re i n fo rc e 

t h e  a c t i o n  o f  t h e  p e r s o n s 
re s p o n s i b l e  fo r  s a fe t y  i n 
t h e  re g i o n a l  o f f i c e s  a n d 
o f  t h e  H e a l t h  &  S a fe t y 
re p re s e n ta t i ve s .

To g e t h e r, we  a re  wo r k i n g 
towa rd s  d ra s t i c a l l y 
l owe r i n g  t h e  a c c i d e n t 
ra te . O u r  c o m m o n  g o a l 
i s  to  re d u c e  to  z e ro  t h e 
a c c i d e n t  ra te .

T h e  L a b ’ by  V I D E L I O  i s 
a t  t h e  h e a r t  o f  o u r  C S R 
s t ra te g y  a n d  i n n ova t i o n  i s 
o n e  o f  i t s  e s s e n t i a l  va l u e s 
a m o n g  t h e  4  c o n c e p t s 
p i c t u re d  a l o n g s i d e .

Being the reference A/V 
incubator contributes to 
strengthen the pride of 
belonging to a company 
which has managed to keep 
its entrepreneurial spirit and 
to encourage personal or 
collective initiatives and thus 
reveal and recognize hidden 
talents.

Being the reference A/V 
incubator is a strong feature of 
differentiation in the commercial 
market and therefore 
contributes to VIDELIO's growth.

Being the reference A/V 
incubator contributes to raising 
our ecology consciousness by 
exploring production modes 
which are respectful of our 
environment.

Being the reference A/V 
incubator allows us to fully 
implicate ourselves in initiatives 
for society by sustaining external 
efforts geared towards future 
technologies.

The Lab’ by VIDELIO commits 
itself  to be particularly vigilant 
about the coherence of 
projects selected by our CSR 
policy.

*CACES: Safe Driv ing  
Aptitude Cer t i ficate.

D I V E R S I T Y  A N D 
E Q UA L I T Y  O F  C H A N C E S, 
S O C I A L  M I X I N G  O F 
M E N / WO M E N , 
S E N I O R S, C U LT U R A L 
D I V E R S I T Y, A N D I CA P P E D 
P E R S O N S  ( E S AT * )

We  h a ve  b u i l t  o u r 
c o r p o ra te  s t ra te g y  o n  t h e 
ve r y  p r i n c i p l e  o f  d i ve r s i t y 
w i t h  a  m i x  o f  s k i l l s , p e r s o n s 
a n d  c u l t u re s . V I D E L I O  h a s 
b e e n  b u i l t  u p o n  t h e s e 
d i f fe re n c e s  a n d  we  mu s t 
d a i l y  c a re  fo r  t h i s  we a l t h  i n 
o rd e r  to  g row.

9 5 . 6 %  o f  t h e  p e r s o n s  w h o 
re p l i e d  to  t h e  C S R  a n d 
Q LW  s u r vey s  a g re e d  t h a t 
t h e  c o m p a ny  re s p e c t s 
d i f fe re n c e s  a n d   8 2 , 6 % 
we re  s a t i s f i e d  t h a t  m e n /
wo m e n  p a r i t y  wa s 
a c h i eve d .

E ve n  i f  we  a re  p ro u d  o f 
t h e s e  re s u l t s , we  mu s t  b e 
c a re f u l  t h a t  d i f fé re n c e s 
d o  n o t  c re a te  i n e q u a l i t y, 
b e c a u s e  i n e q u a l i t i e s 
a l wa y s  c re a te s  r i s k s .

We  a re  a l s o  p r i v i l e g e d  to 
o p e ra te  i n  a  m a r ke t  w h i c h 
re q u i re  t h re e  f u n d a m e n ta l 
q u a l i t i e s , n a m e l y 
E x c e l l e n c e , I n n ova t i o n  a n d 
E x p e r t i s e .

We  a l s o  w i s h  to  c o n t i nu e 
o u r  i m p l i c a t i o n  i n  t h e 
a wa re n e s s  o f  u s i n g 
h a n d i c a p p e d  p e r s o n s  i n 
c o r p o ra te  e m p l oy m e n t  by 
d eve l o p i n g  n ew  a n d  f u t u re 
p a r t n e r s h i p s  w i t h  E S ATs * .

M E A S U R E S  TO  P R E V E N T 
R I S K S  L I N K E D  TO 
WO R K I N G  C O N D I T I O N S

F o r  A l a i n  P e s c h , H S E 
m a n a g e r  s i n c e  2 0 0 9 , 
s a fe t y  i s  a  f u n d a m e n ta l 
v a l u e  a n d  to d a y, 
t h e  e n t i re  s ta f f , s u b -
c o n t ra c to r s  a n d  p a r t - t i m e 
e m p l o y e e s  o f  V I D E L I O  a re 
a l l  m a d e  a w a re  o f  s a fe t y 
i s s u e s  i n  t h e  w o r k  p l a c e .

E v e n  i f  t h e  a c c i d e n t 
ra te  s ta t i s t i c s  a re  o n  t h e 
d e c re a s e , e a c h  y e a r 
F ra n c e  s t i l l  h a s  6 5 0 . 0 0 0 
w o r k - re l a te d  a c c i d e n t s 
w i t h  m a n d a to r y  l e a v e  a n d 
a ro u n d  6 0  m i l l i o n  w o r k i n g 
d a y s  l o s t .

I n  m o re  t h a n  t w o  t h i rd s 
o f  c a s e s , h u m a n  e r ro r 
i s  t h e  c a u s e  ( re s p e c t 

o f  r u l e s , m a n a g e m e n t 
o f  t h e  s i t u a t i o n , l o s s  o f 
c o n c e n t ra t i o n , … ) . E v e n 
s o , i t  s t i l l  re m a i n s  t h a t  t h e 
s c i e n c e  o f  a c c i d e n t s  i s  a 
c o m p l e x  e c o s y s te m  w i t h 
m a ny  fa c to r s  i n v o l v e d .

We  h a v e  p u t  fo r t h  3  l e v e l s 
o f  p re v e n t i o n  w h i c h  a re 
m a te r i a l i z e d  b y  a c t i o n 
p l a n s :

* E S AT: s p e c i a l i z e d  e s ta b l i s h m e n t s 
e m p l o y n g  d i s a b l e d  p e r s o n s 

w i t h  a  v i e w  to w a rd s  p ro fe s s i o n a l 
re i n te g ra t i o n

* H S E : H e a l t h , 
S e c u r i t y, E n v i ro n m e n t

Z E R O  AC C I D E N T

THE LAB'S 
INCUBATOR 
ENCOURAGES 
PERSONAL 
INIT IAT IVES
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G R E E N  G R OW T H

Accord ing to  the OECD, 
"green growth cons i s t s  in 
favour ing economic growth 
and nat ion deve lopment 
wh i le  tak ing care o f  natura l 
resources  so that  they  can 
cont inue to  supply  the 
mater ia l s  and env i ronmenta l 
ser v ices  we need to  sus ta in 
our  we l l -be ing. In  order  to 
ach ieve th i s  goal , g reen 
growth must  encourage 
inves tments  and innovat ions 

wh ich w i l l  be 
the backbone of 
durab le  growth 
and w i l l  c reate 
new economic 
oppor tun i t ies " .

Our  pos i t ion as 
a leader  on the 
market , notab ly 
in  the fie ld  o f 
energy  cho ices, 
natura l l y  inc l ines 
us  to  pursue and 
even acce lerate 
our  s ta ff  and 
c l ients  towards 
us ing new modes 
o f  operat ion 
and product ion 

labe l led as  green growth.

Indeed, our  jobs  are  c lose ly 
l inked to  these "Green 
Chal lenges"  and wherever 
V IDEL IO i s  present  and our 
teams operate, the utmost  i s 
done to  reduce the impact 
o f  our  act i v i t ies.

Our  commitment  in  CSR 
a l so  inv i tes  us  to  be an 
act i ve  propos i t ion fo rce 

when deal ing w i th  the 
env i ronmenta l  cho ices  o f 
our  cus tomers, there fore 
we he lp them wi th  cho ices 
and s t rateg ies  at  the des ign 
s tage of  the i r  A/V pro ject .

In  fact , we are  happy 
to  repor t  that  most  new 
const ruct ion pro jects  bu i l t 
by  our  cus tomers  comply 
w i th  s t r ingent  env i ronmenta l 
s tandards  and we a im for 
energy -sav ing schemes at 
each s tep o f  the process. 
Th i s  proceeds in  s teps 
inc lud ing the cho ice o f 
mater ia l s , the layout  and 
operat ion o f  technica l  areas 
and use o f  env i ronmenta l 
automat ion.

V IDEL IO's  ar ray  o f  ser v ices 
cont r ibutes  to  anchor  the 
paradigm of  green growth 
by  deve lop ing v i r tua l 
mobi l i t y, by  reduc ing the 
det r imenta l  e ffects  o f 
t rave l  on our  hea l th  and 
by  favour ing new ways  o f 
work ing and shar ing.

To al low each person, 
manager or employee 
to benefit  f rom Human 
Resources services in close 
proximity, star t ing in 2014, 
we have opened a por tal 
on the company Intranet 
where each person can find 
appl ications useful for his l i fe 
at work.

Th e  a p p l i c a t i o n s  a l l ow  to 
e n te r, a p p rove  a n d  fo l l ow 
h o l i d a y s  a n d  a b s e n c e s . 
We  a re  a l s o  ta k i n g  t h e 
o p p o r t u n i t y  w i t h  t h e 
p o r ta l  to  i n c l u d e  a n d 
s ta n d a rd i z e  t h e  p ro c e s s i n g 
o f  e m p l oye e  e x p e n s e s 
o r  to  c a l c u l a te  t h e  t i m e 
s p e n t  p e r  c u s to m e r  a n d 
o n  b u s i n e s s  p ro p o s a l s . 
I n  a  s e c o n d  s ta g e  o f 
d eve l o p m e n t , m o re 
f u n c t i o n n a l i t i e s  w i l l  b e 
a d d e d . O n c e  a g a i n , i t 
w i l l  b e  p o s s i b l e  f ro m  t h e 
wo r k s ta t i o n  to  a c c e s s 
i n fo r m a t i o n  a n d  s e r v i c e s 
o n  t ra i n i n g , eva l u a t i o n 
i n te r v i ew s , re c r u i t m e n t , 

i n te r n a l  m o b i l i t y, f u t u re 
e m p l oy m e n t  n e e d s  a n d 
s k i l l s . 

In addit ion to suppressing 
paperwork and manual 
tasks without real added 
value, the Human Resources 
depar tment wi l l  dispose of 
this data to easi ly produce 
trend char ts which wi l l 
be helpful in i ts activ i t ies 
and to advise the General 
Management through the 
use of strategic indicators. in 
terms of human capital. 

Therefore as these modules 
are progressively put into 
service, a true Human 
Resources Information 

System wi l l  be achieved at 
everyone's disposal to help 
better accomplish his tasks 
and make dai ly l i fe easier 
inside the company. 

Management of Human 
Resources and CSR.

We have therefore desired to 
implement Human Resources 
projects contr ibuting to the 
employabi l i ty of the staff and 
giving a prior i ty to the Yearly 
Job Improvement Review as 
a management tool creating 
value for the manager, the 
employee and the Human 
Resources depar tment. 

O P E N I N G 
A  H U M A N 
R E S O U R C E S 
D I G I TA L  P O RTA L 
S E R V I C E
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y n e rg i e s , a  s t ra te g i c  g row t h  o p p o r t u n i t y.

V I D E L I O  d e fi n e s  a  g l o b a l  s t ra te g y  by  re l y i n g  a n d 
c a p i ta l i z i n g  o n  t h e  va r i o u s  s k i l l s  w i t h i n  t h e  G ro u p ' s 
e n t i t i e s . Th ey  a re  i n d e e d  r i c h  by  t h e  l o n g  e x p e r i e n c e 
o f  t h e i r  m a r ke t s , t h e i r  c u s to m e r s , a n d  t h e  p e r fe c t 

m a s te r y  o f  t h e i r  p ro fe s s i o n s . A  p o te n t i a l  fo r  g row t h  re s i d e s  i n 
t h e  mu l t i p l e  a re a s  o f  s y n e rg y  i n  t h e  c o m m e rc i a l , i n d u s t r i a l 
a n d  i n n ova t i o n  d o m a i n s  b e t we e n  o u r  te a m s. I n d e e d , m a ny 
i n te r- c o m p a ny  j o i n t  e ffo r t s  a re  e s ta b l i s h e d  to  b e t te r  s a t i s f y 
c u s to m e r  re q u i re m e n t s .

4
A C T I V I T I E S

8
B R A N D S

1
I N N O VA T I O N S 
L A B O R A T O R Y

S
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4  a c t i v i t i e s
TO  CA L L  U P O N  V I D E L I O  G I V E S  Y O U  A  T E A M  O F  E X P E R T S  B E F O R E  Y O U R 
P R O J E C T  B E G I N S , W H I L E  I T  I S  B E I N G  B U I LT, A N D  F O R  T H E  F U T U R E .

T h e  G ro u p  d ra w s  i t s  s t re n g t h  f ro m  t h e  p e r f e c t  m a s te r y  o f  t h e  c h a i n  o f  v a l u e 
t h a n k s  to  a  c o m p l e te l y  i n te g ra te d  a p p ro a c h  f ro m  t h e  b a s i c  p ro d u c t  to  a  f u l l 
a r ra y  o f  s e r v i c e s . B e h i n d  t h e  s u c c e s s  o f  o u r  c u s to m e r s  t h e re  i s  t h e  te c h n i c a l 
k n o w - h o w  a n d  t h e  e x p e r i e n c e  o f  v i d e o  p ro f e s s i o n a l s , d i g i ta l  m e d i a  e x p e r t s , 
e n g i n e e r s  a n d  s o f t w a re  p ro g ra m m e r s , a l l  h i g h l y  q u a l i f i e d  a n d  w h o  w o r k  i n  t h re e 
c o m p l e m e n ta r y  f i e l d s : e n g i n e e r i n g , s y s te m s  a n d  s e r v i c e s .

ENGINEER ING: 
TO  D E S I G N 
YO U R  C U S TO M 
P R O J E C T
Whatever your 
project, our teams 
take into account all 
the parameters of 
your premises and 
your networks to 
design an innovative, 
complete system with 
a capacity for future 
evolution. Analysis of 
needs, audits, writ ing 
of specifications, 
budget evaluation, 
design, architecture, 
supervision of the 
project, … the work of 
our experts wil l  al low 
you to reduce to the 
absolute minimum 
unforeseen stumbling 
blocks.

SYSTEMS : 
TO  C O N N E C T 
YO U  W I T H 
S U C C E S S 
N e t wo r k s , te l e c o m s, 
s e c u r i t y, a u d i o, 
v i d e o, l i g h t i n g …
o u r  e x p e r t s  ta ke 
c h a rg e  o f  t h e  s e t u p, 
i n s ta l l a t i o n  a n d 
o p e ra t i o n  o f  t h e 
te c h n i c a l  s o l u t i o n s 
d e s i g n e d  by  o u r 
e n g i n e e r i n g  o ff i c e s , 
a ny w h e re  i n  t h e 
wo r l d .
G l o b a l  c o n t ro l  ove r 
yo u r  p ro j e c t  g i ve s 
yo u  t h e  c o n fi d e n c e 
t h a t  i t  w i l l  b e  b u i l t 
w i t h  to ta l  re s p e c t  o f 
t h e  s p e c i f i c a t i o n s 
a n d  o n  t i m e .

SERV ICES : 
F O R  YO U R  DA I LY 
N E E D S  A N D 
E V E N  B E YO N D  !
Training, hotlines, 
maintenance, staff 
needs, concierge 
services…we offer a 
full array of services to 
allow you to optimize 
your investment and 
concentrate on your 
job in complete 
confidence.

DISTR IBUT ION: 
A LWAYS  O F F E R 
YO U  T H E  L AT E S T 
P R O D U C T S 
F R O M  M A J O R 
B R A N D S
As a strong commercial 
partner of the major A/V 
equipment suppliers, we 
plan ahead, negotiate, 
inventory and distribute 
a wide range of A/V 
products.
To professional 
resellers, we offer them 
the assurance of a 
personalized service, 
before-sale counseling 
and training facilities 
to learn to use the 
equipment.
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Te l ev i s i o n  s ta g e  s e t s , s p o r t s 
eve n t s , fe a t u re  f i l m  e d i t i n g , 
c o r p o r a t e  v i d e o s , s o u n d 
m i x i n g  s u i t e s ,  V I D E L I O  - 
C a p ' C i n é  i s  a t  yo u r  s e r v i c e 
fo r  a l l  yo u r  p o s t p ro d u c t i o n 
n e e d s.

O ffe r i n g  t h e  l a rg e s t  fa c i l i t i e s 
i n  F ra n c e  o f  p o s t p ro d u c t i o n 
e q u i p m e n t  a n d  s t ra te g i c a l l y 
l o c a te d  i n  t h e  h e a r t  o f  Pa r i s , 
V I D E L I O  -  C a p ' C i n é  i s  to d a y 
T H E  s p e c i a l i s t  c o m p a ny  i n 
t h e  re n ta l  a n d  i n te g ra t i o n 
o f  p o s t p ro d u c t i o n  s y s te m s. 

V I D E L I O  -  C a p ’ C i n é  o ffe r s  yo u 
a  c o m p l e te  s e t  o f  s e r v i c e s 
to  s u c c e s s f u l l y  a c c o m p l i s h 
yo u r  p ro j e c t : f ro m  wo r k f l ow 
d e s i g n  to  t h e  f i n i s h e d  p i l o t , 
u s e r  t ra i n i n g , …

V I D E L I O  -  C a p ' C i n é  w i l l  o p e n 
i t s  d o o r s  to  g i ve  yo u  a c c e s s 
to  a  p o s t p ro d u c t i o n  c e n t re 
a p p rove d  by  t h e  b i g g e s t 
n a m e s  i n  e d i t i n g , c o n te n t 
p u b l i s h i n g  a n d  e q u i p m e n t 
m a nu fa c t u re r s .

A n  a r ra y  o f  s e r v i c e s  w h i c h 
a l l o w  V I D E L I O  -  C a p ' C i n é 
to  g o  eve n  f u r t h e r  i n  t h e 
a s s i s ta n c e  a n d  a d v i c e  to 
o u r  c u s to m e r s .

1 9  te a m  s ta ff 

7  M €  2 0 1 3  t u r n ove r

1  tra in ing cent re  -  T ime Code Ser v ices 

V I D E L I O  -  C a p ’ C i n é
A L L  S E R V I C E S 
F O R  P O S T- P R O D U C T I O N

V IDEL IO  -  Cap’C iné  
i s  a  team w i th  a  t rue 
pass ion , cons tan t l y 
adapt ing  i t se l f  to  the 
new cha l lenges  in  the 
a r t  o f  pos tp roduct ion . 
They  a re  t rue l y  ou r 
"D ream Team"

‘‘

’’David Fontaine
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C I N E S O N 
C i n e s o n  i s  s p e c i a l i z e d  i n  a u d i o 
p o s t p ro d u c t i o n  ( s o u n d  re c o rd i n g 
a n d  m i x i n g )  a l l ow i n g  t h e 
p ro d u c e r s  to  e d i t  a n d  m i x  t h e 
a u d i o  t ra c k s  j u s t  a f te r  re c o rd i n g, 
i n  p re p a ra t i o n  fo r  b ro a d c a s t  o n 
T V  c h a n n e l s .
V I D E L I O  -  C a p '  C i n é  h a s  b e e n 
wo r k i n g  fo r  s eve ra l  ye a r s  w i t h 
C i n e s o n , s u p p l y i n g  e q u i p m e n t 
o r, a s  m o re  re c e n t l y, to  c re a te  5 
n ew  s t u d i o s . Th e  fa c i l i t i e s  o p e ra te 
a ro u n d  t h e  c l o c k  a n d  V I D E L I O  - 
C a p ' C i n é ' s  e x p e r t i s e  a l l owe d  to 
b u i l d  t h i s  te c h n i c a l l y  c o m p l e x 
p ro j e c t s  w i t h i n  t h e  c o n s t ra i n t s 
o f  t i m i n g  a n d  c o o rd i n a t i o n 
i m p o s e d  s o  t h a t  t h e  s t u d i o s  c o u l d 
c o n t i nu e  o p e ra t i n g  d u r i n g  t h e 
c o n s t r u c t i o n  wo r k .

EUROSPORT REQUESTS THE 
HELP OF VIDELIO - CAP'CINE 
FOR THE 24 HOURS AT LE MANS 
At the Le Mans 24 hours 2012 and 2013, 
Eurospor t asked VIDELIO - Cap'Ciné to 
provide an exceptional workflow mechanism 
for recording the l ive broadcast streaming 
feeds for the production of a dai ly magazine
based on these rushes and other mobile 
fi lming resources deployed around the 
circuit. This mechanism enabled Eurospor t 
to achieve record edit ing t imes, previously 
unknown in the coverage of one of the
greatest spor ts events on the planet !

T I M E  C O D E  S E R V I C E S
T R A I N I N G  C E N T R E
Par tner of  the wor ld's largest content 
publ ishers and equipment suppl iers 
( A v i d , S o n y, Te k t ro n i x , … )  V I D E L I O  - 
Cap'Ciné subsidiary Time Code Services 
enables our cl ients to broaden their  sk i l l s 
and confi rm their  technical  know-how.
T ime Code Ser v ices  i s  a  government 
approved pro fess iona l  t ra in ing cent re 
and i s  recognized by  the AFDAS. I t  b r ings 
a human face to  the deployment  o f  your 
pos tproduct ion equipment  by  o ffe r ing 
ta i lo r-made t ra in ing programmes that 
prov ide suppor t  to  your  teams and 
enable  them to make rap id progress.
T ime Code Ser v ices  spor t s  a  un ique 
technica l  p lat fo rm r ight  in  the cent re 
o f  Par i s  that  prov ides  you w i th  a 140 
square meter  space ent i re ly  dedicated 
to  t ra in ing and br ings  together  the 
bes t  d ig i ta l  work flow spec ia l i s t s  ( Image, 
Sound and Media Asset  Management) .

V I D E L I O  -  CA P ' C I N E 
G U I D E S  H I G H WAY  T E L E V I S I O N 
I n  t h e  s u m m e r  o f  2 0 1 3 , Pa r i s  p ro d u c t i o n 
c o m p a ny  H i g h wa y  T V, w h i c h  h a s  b e e n  a 
fa i t h f u l  c u s to m e r  o f  V I D E L I O  -  C a p ' C i n é  fo r  1 0 
ye a r s , g a ve  u s  t h e  p ro j e c t  o f  m o d e r n i z i n g  i t s 
e n t i re  p o s t p ro d u c t i o n  s y s te m . I t  wa s  a  s i z e a b l e 
c h a l l e n g e , b e c a u s e  i n  re c o rd  t i m e , ove r  5 0 
e d i t i n g  a n d  m i x i n g  wo r k s ta t i o n s  h a d  to  b e 
c o n fi g u re d  a ro u n d  a  s o p h i s t i c a te d  n e t wo r k 
a l l ow i n g  to  b row s e  r u s h e s  a n d  d o  re m o te 
e d i t i n g .
Th e  re s u l t  wa s  a  s u c c e s s  fo r  H i g h wa y  T V  w h i c h 
a b l e  to  m e e t  i t s  d e a d l i n e  fo r  m a n a g i n g  a l l 
t h e  b ro a d c a s t s  fo r  w h i c h  i t ' s  re s p o n s i b l e . 
S o m e  o f  t h e  b e s t - k n ow n  p ro g ra m m e s  a re : L e 
Pe t i t  J o u r n a l  a n d  L e  S u p p l é m e n t  ( C a n a l  P l u s ) , 
L e  R i n g  ( F ra n c e  0 ) , C o m p l é m e n t  d ’ E n q u ê te 
( F ra n c e  2 ) ,
D a n s  l a   p e a u  d ’ u n  C h e f  ( F ra n c e  2 ) , D a n s  te s
ye u x  ( A r te ) , S a n s  Au c u n  D o u te  ( T M C ) , L e  j o u r 
o ù  to u t  a  b a s c u l é  ( F ra n c e  2 ) .

H I G H L I G H T 
FAC T S
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V i d e o  s o l u t i o n s , s o u n d , 
l i g h t i n g , mu l t i m e d i a  a n d 
b ro a d c a s t , V I D E L I O  -  E ve n t s 
p l a c e s  i t s  e x p e r t i s e  a t  yo u r 
s e r v i c e  fo r  t h e  d e s i g n  a n d 
i m p l e m e n ta t i o n  o f  yo u r 
eve n t s .

O u r  te a m ' s  a d d e d  va l u e 
i s  to  o ffe r  i d e a s  t h a t  a re 
e v e r  m o r e  i n n o v a t i v e 
a n d  c r e a t i v e ,  f r o m  t h e 
m a n a g e m e n t  o f  c o n te n t 
to  te c h n i c a l  d e p l oy m e n t 
w h i l e  e n s u r i n g  o p t i mu m 
s e c u r i t y  i n  t h e  p ro d u c t i o n 
o f  yo u r  eve n t s .

VIDELIO - Events owns one 
of the largest inventories 
of audiovisual equipment 
on the market. The fleet is 
constantly evolving and is 
maintained and upgraded 
by the Group's technical staff.

W i t h  s i g n i f i c a n t  re s o u rc e s 
d i s t r i b u te d  t h ro u g h o u t  t h e 
f re n c h  te r r i to r y, V I D E L I O  - 
E ve n t s  s p e c i a l i z e s  i n  l a rg e -
s c a l e  o p e ra t i o n s . P rox i m i t y 
a n d  s p e e d  o f  i n te r ve n t i o n , 
r e i n f o r c e d  b y  s t r o n g 
p a r t n e r s h i p s  a l l  o v e r  t h e 
wo r l d  m e a n  t h a t  we  c a n 
s u p p o r t  yo u  w h e reve r  yo u 
w i s h  !

V I D E L I O  -  E ve n t s  p l a c e s  i t s 
e x p e r t i s e  a t  t h e  s e r v i c e 
o f  e v e n t s  v e n u e s  w i t h 
a  t a i l o r e d  p r o v i s i o n  o f 
s e r v i c e s : s ta ff  o n  l o c a t i o n , 
m a i n te n a n c e , o rg a n i z i n g 
eve n t s  o n  d e m a n d … 

1 1 2  te a m  p a r t n e r s

7  d e l e g a te  s ta ff

1 9 . 5  M €  2 0 1 3  t u r n ove r

V I D E L I O  -  E ve n t s
O U R  J O B : M AG N I F Y  YO U R  C O M M U N I CAT I O N 
A N D  E V E N T S

Patrick De Bondelon

Pascal Julien

Frédéric Redondo
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A FLURRY  OF  
FEST IVALS 
Wi t h  t h e  s u m m e r, fe s t i va l s 
f l o u r i s h  a l l  ove r  F ra n c e  a n d  t h e 
V I D E L I O  -  E ve n t s  te a m s  c ove re d 
2 5  o f  t h e m  i n  2 0 1 3 .
Th e  re q u i re m e n t s  we re  va r i e d : 
p ro d u c t i o n  s h o o t i n g , l a rg e  v i d e o 
d i s p l a y s , s o u n d  re i n fo rc e m e n t , 
m o nu m e n t  m a p p i n g, c o n c e r t 
s ta g e s , s h ow s, e d i t i n g  s ta t i o n s , 
s ta g e  s e t s  a n d  eve n  mu c h  m o re 
to  m a ke  t h e  a u d i e n c e  h a p py 
a n d  p ro u d  o f  t h e i r  c i t y.

A  G LO BA L  A N S W E R  TO 
R E N AU LT ' S  S P E C I F I C  N E E D S
Fo r  m a ny  ye a r s , V I D E L I O  -  E ve n t s  h a s  b e e n  t h e 
p r i v i l e g e d  a u d i ov i s u a l  p a r t n e r  fo r  R E N AU LT. 
I n te r n a l  eve n t s , t ra d e  s h ow s, p re s s  c a r  t r i a l s , 
p re s s  c o n fe re n c e s , p ro d u c t  l a u n c h e s, t h e 
V I D E L I O  -  E ve n t s  te a m s  t ra ve l  t h e  wo r l d  ove r  fo r 
t h i s  f l a g s h i p  c u s to m e r.
H e re  a re  a  few  o f  t h e  eve n t s  we  h a ve  p ro d u c e d 
fo r  R E N AU LT  w i t h  a l wa y s  o n e  e s s e n t i a l  g o a l : m a ke 
e a c h  eve n t  s h i n e  fo r  t h e  b e s t  e x p o s u re  o f  t h e 
fa m o u s  c a r- m a ke r :

• 	 Launch of  the Renaul t  CAPTUR in B iar r i t z 
• 	 Renaul t  Trucks t rade show at  EurExpo Ly  on 
• 	 General  assembly of  shareholders  at  the Pala is  des 

Congrès, Par i s
• 	 Press  car  test  in  L i sbon, Zoé e lect r ic  car  launch 
• 	 Press  conference for  the launch of  the concept car
• 	 " In i t ia le P  ar i s "  at  the IAA in F rankfur t
• 	 Launch of  the Z28 at  the F1 Grand Pr i x  in  Monaco 

Th e s e  eve n t s 
re q u i re  h i g h -
l eve l 
s k i l l s  i n  a u d i o, 
v i d e o,
b ro a d c a s t i n g 
a n d  a l s o
i n  o t h e r 
d o m a i n s
s u c h  a s 
s i mu l ta n e o u s
t ra n s l a t i o n , …

D O U B L E  H I T  AT  R O L A N D  GA R R O S 
V I D E L I O  -  I E C  a n d  V I D E L I O  -  E ve n t s  wo r k  j o i n t l y  to 
p rov i d e  s ta ff  fo r  t h e  o p e ra t i o n  a n d  m a i n te n a n c e  o f 
t h e  m i c ro p h o n e  a n d  s o u n d  re i n fo rc e m e n t  s y s te m  a t 
t h e  R o l a n d  G a r ro s  te n n i s  s ta d i u m .
Th e  5  ye a r  c o n t ra c t  p a s s e d  w i t h  t h e  F re n c h  Te n n i s 
Fe d e ra t i o n  w i l l  a l l ow  n o t  o n l y  to  u p g ra d e  s o m e 
e x i s t i n g  s y s te m s  b u t  a l s o  to  i n s ta l l  n ew  fa c i l i t i e s 
s u c h  a s  a  C o m p u te r i z e d  M a i n te n a n c e  M a n a g e m e n t 
S y s te m . D u r i n g  t h e  F re n c h  O p e n  to u r n a m e n t , a  te a m 
o f  1 0  e m p l oye e s  wa s  i n  c h a rg e  o f  o p e ra t i o n s  a n d 
s u p e r v i s i n g  t h a t  eve r y t h i n g  we n t  s m o o t h l y  ( d e l i ve r y 
o f  t h e  a u d i o  fe e d s  to  F ra n c e  Té l év i s i o n s  a n d  o t h e r 
b ro a d c a s te r s  o n  l o c a t i o n , o p e ra t i o n  o f  t h e  s ta d i u m 
s o u n d  s y s te m  a n d  a u d i o  p ro d u c t i o n  o n  t h e  te n n i s 
c o u r t s ) .

H I G H L I G H T 
FAC T S

A TROPHY FOR MICHELIN'S 
SHAREHOLDERS MEETING 
Miche l in  fa i th fu l l y  ca l l s  upon V IDEL IO - 
Events  ever y  year  fo r  i t s  shareho lders 
meet ing. Th i s  year, Miche l in  won a 
t rophy fo r  the bes t  meet ing o f  the CAC 
40 f rench s tock  market  leaders.
To  cover  the  meet ing, the  V IDEL IO - 
Events  teams managed the  ent i re 
techn ica l  in f ras t ruc tu re  fo r  the  30 .000 
shareho lder s  who congregated in  the 
Po l ydôme at  C le rmont - Fe r rand. V ideo 
product ion , sound re in fo rcement , s tage 
bu i ld ing, l igh t ing  and s imu l taneous 
t rans la t ion  were  a l l  under  V IDEL IO - 
Events  responsab i l i t y. 8  cameras  and 
a  g iant  330  square  mete r  p ro jec t ion 
sc reen (40m w ide  x  8 .3m h igh)  were 
used fo r  the  event .
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A  DA R I N G  F E AT: A  M A P P I N G 
P R O J E C T I O N  D U R I N G  A 
C O N V E N T I O N 
I t  i s  more common to  see mapping pro ject ions 
done on a monument  or  onto the face of 
a  bu i ld ing. Arch i tectura l  mapping cons i s t s 
in  pro ject ing v ideo content  onto some 
monumenta l  arch i tecture  and p lay ing w i th 
i t s  vo lume. Th i s  technology has  become 
increas ing ly  popular  in  recent  years, immers ing 
the audience in  an imaginar y  3D wor ld . Th i s 
dynamic communicat ion based on opt ica l 
i l lus ions  i s  now a lso  used fo r  convent ions, 
seminars  or  shareho lder  meet ings. Encouraged 
by i t s  PR  agency, f rench bank La Soc ié té 
Généra le  chose to  use th i s  technology fo r 
i t s  annual  convent ion in  Deauv i l le . V IDEL IO - 
Events  teams created the scenar io, ins ta l led 
the pro ject ion equipment , covered v ideo 
product ion o f  the convent ion and even 
par t ic ipated in  the programme !

H I G H L I G H T 
FAC T S

V I D E L I O  -  E V E N T S
L AYS  D OW N  I T S  CA R D S   
L a  M a i s o n  d u  B l u ff  i s  a  f re n c h  te l ev i s i o n 
p ro g ra m m e  a i re d  o n  N R J 1 2 . C re a te d  i n 
2 0 1 0 , t h i s  b ro a d c a s t  h a s  t h e  p a r t i c u l a r i t y 
o f  b e i n g  t h e  o n l y  re a l i t y - T V  s h ow  a l l ow i n g 
v i ewe r s  to  j o i n  t h e  p ro g ra m m e  o n  a 
we e k l y  b a s i s . Th e  m a i n  to p i c  i s  p o ke r. 
Th e  w i n n e r  c a n  n o t  o n l y  e a r n  a  l a rg e 
m o n ey  p r i z e  b u t  a l s o  l a n d  a  c o n t ra c t  a s 
a  p ro fe s s i o n a l  p l a ye r. 
V I D E L I O  -  E ve n t s  h a s  p a r t i c i p a te d  to  t h e 
s h ow  s i n c e  i t s  c re a t i o n  i n  2 0 1 0  i n  L a s 
Ve g a s. Th i s  ye a r, t h e  c o m p a ny  fo l l owe d 
t h e  p ro d u c e r s  to  Po r t u g a l  to  s h o o t  t h e 
t h i rd  s e a s o n  w h i c h  b e a t  t h e  p rev i o u s 
re c o rd  by  re a c h i n g  1 0 . 5  m i l l i o n  v i ewe r s . 
D u r i n g  8  we e k s , 4  V I D E L I O  -  E ve n t s  s ta ff 
we re  o n  l o c a t i o n , 7  e d i t i n g  s u i te s  we re 
u s e d  to  p ro d u c e  d a i l y  a n d  we e k l y 
s u m m a r i e s  o f  t h e  b e s t  m o m e n t s  a n d 
1 4  p a n  &  t i l t  t u r re t  c a m e ra s  fo r  I n te r n e t 
t ra n s m i s s i o n .
O n  t h i s  p ro j e c t , V I D E L I O  -  C a p ' C i n é  wa s 
a l s o  i nvo l ve d  to  s u p p l y  s o m e  o f  t h e 
e q u i p m e n t .

F R A N C E  T É L É V I S I O N S 
AT  T H E  O LY M P I C 
GA M E S, S OT C H I  2 0 1 4
Ever  s ince the Wor ld Footbal l  Cup, 
V IDEL IO -  Events  has been a par tner 
of  F rance Té lév is ions 's  coverage of 
major  spor t  events. Over  the years, 
the V IDEL IO -  Events  teams have 
succeeded in overcoming many 
technical  chal lenges to sat i s fy  the 
invent ive concepts  of  th is  customer.

The Sotchi  Olympic Games would 
not  be an except ion to the ru le. 
For  th is  event , F rance Té lév is ions 
asked for  our  exper t i se wel l  before 
the games to des ign a technical 
so lut ion and ant ic ipate potent ia l 
problems. As a t rue par tner, the 
Group des igned the s tage set  for 
F rance Té lév is ions, and integrated 
the equipment for  audio, v ideo 
and l ight ing. For  the fi r s t  t ime in 
te lev is ion product ion and thanks 
to a l l  the preparat ion work done 
beforehand, a l i ve mapping was 
used dur ing a debate programme.
VIDEL IO -  Events  s taff  a lso helped 
France TV teams sent  on locat ion 
to superv ise the ent i re broadcast 
product ion chain.
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Created in 1994, G2J is 
the only french expert in 
videoconferencing to offer an 
overall range of services for 
conducting your meetings 
remotely, simply and securely 
throughout the world, regardless 
of your resources for access and 
equipment. G2J supplies custom 
Cloud solutions, meeting the 
needs of companies in terms 
of unified communication with 
multilingual user support 24/7.

For 20 years, major public 
international institutions, SMEs, 
large groups and hundreds of 
millions of users have placed 
their trust in us to set up simple, 
effective solutions and to ensure 
a high level of security and 
quality throughout the world.

 

Our specialist field: implementing 
videoconferencing as a service, 
making it the driver of your 
economic performance while 
reducing the technical constraints 
to leave you only with the essential 
value of the tool and ease of use. 
We respond quickly, precisely 
and with flexibility to each of your 
needs while at the same time 
respecting the particularities of 
your organization.

Within G2J, we strive to pursue fair 
and sustainable development 
through the application of a very 
active CSR (Corporate Social 
Responsability) policy to make 
future progress also serve to build 
a more equitable world.

2 3  te a m  p a r t n e r s

4  M €  2 0 1 3  t u r n ove r

G 2 J
V I D E O  C O M M U N I CAT I O N 
A S  A  S E R V I C E

We are determined
to offer  our  users
a s impl i f ied
v ideoconferencing
exper ience, anyt ime
they may wish
by increas ing
our  at tent ion on
customer  needs

‘‘

’’José Jacques-Gustave
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T H E  V I D E O C O N C I E R G E R I E ®  B Y  G 2 J ,
A  H I G H - E N D  V I D E O C O N F E R E N C I N G  S E R V I C E !

Because equipment alone does not guarantee the 
success of  a v ideoconference, G2J has instored a 
Concierge serv ice composed up of exper ts. This  high-
end serv ice is  the answer to customer expectat ions  
such as secur i ty, confident ial i ty, qual i ty  and avai labity 
of  help serv ices.
T h a n k s  t o  i t s  m u l t i - l a n g u a g e  e x p e r t i s e  a n d  t h e 
confi rmed teams based in France, G2J organizes and 
superv ises your meet ings and can solve unforeseen 
incidents 24/7.
The VideoConcierger ie® is  a al l - inclus ive serv ice 
offer ing i ts  customers, whatever the user level  of 
profic iency, the best avai lable ass istance on the 

market in terms of v ideoconferencing technologies and infrastructure.
The mastery of  these technologies makes the VidéoConcierger ie® an opt imal solut ion 
combining.
IT exper t ise and VIP customer relat ions for high-qual i ty supervis ion and help in v ideoconferencing 
act iv i t ies. This  qual i ty  of  serv ice is  provided before, dur ing and after each v ideoconference, 
anywhere in the wor ld and at any t ime. G2J's VidéoConcierger ie® provides help to the users 
and IT  management of  the technical  equipment: 

• 	 Welcome and suppor t  of  users for  the reservat ion of v ideoconferences with several 
p a r t i c i p a n t s  ( s e ve ra l  l o c a t i o n s ) . U s e r  a s s i s ta n c e  i n  t h e  e ve n t  o f  d i f f i c u l t i e s  i n 
operat ing the serv ice.

• 	 Superv is ion, management, remote administ rat ion and maintenance to keep in 
good work ing order central ized equipments.

• 	 Monitor ing of potent ial  faults, feedback of information and problem solv ing.
• 	 Detai led repor t ing, operat ion summaries, equipment use stat is t ics, customer 

counsel ing on the instal lat ion's future evolut ions.
• 	 Equipment updates.

A  S E M I N A R  I N  C H I N A  W I T H  V I D E O  S T R E A M I N G  F O R  I B M
On the occas ion o f  the purchase o f  company Kenexa, IBM inv i ted i t s  employees  to  a 
we lcoming seminar  where goals, s t ra teg ies  and the act ion p lan fo r  2013 were to  be 

presented. The event  took  p lace in  Shangai 
(Ch ina)  and was s t reamed l i ve  over  the 
In ternet  so  that  employees  not  present  in 
Ch ina cou ld see and par t ic ipate in  the 
meet ing w i th  the i r  PCs, smar tphones and 
tab lets. The G2J teams in  Ch ina took  the l i ve 
A/V feed f rom the s tud io  and sent  i t  to  the 
IBM ser vers  in  the Un i ted S tates  v ia  the G2J 
IP  network  and a v ideoconference te rmina l . 
The event  was  a success, w i th  a great  number 
o f  in te ract ions  tak ing p lace between the IBM 
execut ives  who had made the t r ip  to  Ch ina.

W I T H  M Y E A S Y V I S I O N ®  V I D E O 
L I V E  A  S I M P L E  A N D  O P T I M I Z E D 
U S E R  E X P E R I E N C E 
MyEasyVis ion® Video is  a Cloud-based
HD v ideoconferencing and high secur i ty
solut ion proposed by G2J. I t  combines
video resources ( IaaS) with web and
mobi le appl icat ions (SaaS). 
MyEasyVis ion® controls  al l  the v ideo 
resources(MCU por ts) in real  t ime, thus offer ing 
var ious funct ionnal i t ies whi le the v ideoconference 
is  in progress (reservat ion, stat is t ics, real  t ime 
management of  the conference) and thereby 
s impl i fies the user 's  exper ience. The appl icat ion's 
integrat ion to popular messaging systems on the market makes adopt ion easy by corporate 
staff.
I t 's  also a central  point to evaluate ROI, CO2 savings and var ious KPIs  (Key Performance 
Indicators). With G2J, you stay focussed on your job. The infrastructure is  operat ing system 
independent, redundant and highly secure, i t  guarantees successful  v ideoconferences 
whatever the networks and equipments used.

H I G H L I G H T 
FAC T S
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For 30 years, the VIDELIO - HMS 
teams have been prov id ing 
sh ip  bu i lders  and sh ipyards 
w i th  so lu t ions  that  a re  both 
i n n ova t i ve  a n d  i n te ra c t i ve , 
a n d  h a v e  b e e n  d o i n g  s o 
t h ro u g h o u t  t h e  wo r l d

V I D E L I O  -  H M S  h a s  b e e n 
a b l e  t o  b u i l d  u p o n  i t s 
e x p e r i e n c e  t o  d e v e l o p 
u n p a r a l l e l e d  e x p e r t i s e 
t o  m e e t  t h e  n u m e r o u s 
c o n s t r a i n t s  i m p o s e d  b y 
t h e  s h i p p i n g  i n d u s t r y . 
Combining functional i ty with 
per formance, V IDEL IO -  HMS 
des igns, deploys, in tegrates 
a n d  s u p p o r t s  t u r n k e y 
o n - b o a r d  e n t e r t a i n m e n t 
s o l u t i o n s  w i t h  p e r f e c t 
c o o r d i n a t i o n  b e t w e e n 
a l l  t h e  v a r i o u s  s p e c i a l i s t s 
work ing on the project .

T h e  s p e c t r u m  o f  d e s i g n s 
a n d  s y s t e m s  i n s t a l l e d  o n 
board  by  the  V IDEL IO -  HMS 
teams are  ver y  w ide: pub l ic 
address, sound d i s t r ibut ion, 
t h e a t re  s t a g e  e q u i p m e n t 
a n d  a l l  t y p e s  o f  s o u n d , 
l i g h t i n g  a n d  d y n a m i c 
v i d e o  d i s p l a y  f u r n i s h i n g s .

More recent ly, V IDEL IO -  HMS 
h a s  a d d e d  to  i t s  re p e r to i re 
a  u n i q u e  I P T V  a n d  V O D 
s y s t e m  t h a t  c a n  b e 
i m p l e m e n te d  b o t h  i n  n e w 
c o n s t r u c t i o n s  a n d  a s  a n 
upgrade to  ex i s t ing vesse l s .

A  v e r y  h i g h  l e v e l  o f 
e x p e r t i s e  a l l i e d  t o  g r e a t 
flex ib i l i t y  a re  the condi t ions 
s i n e  q u a  n o n  fo r  a  p e r fe c t 
a c h i eve m e n t  o f  t h e  ta s k .

8 7  te a m  m e m b e r s

2 3 . 5  M €  2 0 1 3  t u r n ove r

1 0 0  %  e x p o r t  b u s i n e s s

V I D E L I O  -  H M S
YO U R  FA R  S A I L I N G 
PA RT N E R

V IDEL IO  -  HMS : 30  year s
o f  i nnovat i ve  so lu t ions
a t  the  se r v ice  o f  ou r 
cus tomers

‘‘
’’Christophe Grignon
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B E T T E R  S A F E T Y  O N  B OA R D 
T H A N K S  TO  V I D E L I O  -  H M S 
V I D E L I O  -  H M S  M i a m i  wo n  a  c o n t ra c t 
fo r  t h e  d e s i g n  a n d  m o d e r n i z a t i o n  o f 
t h e  c a m e ra  s u r ve i l l a n c e  s y s te m s  o n  a l l 
t h e  s h i p s  o f  t h e  C a r n i va l  C r u i s e  f l e e t . 
Fo r  m a ny  ye a r s , t h e  l o c a l  V I D E L I O  -  H M S 
te a m s  h a ve  b e e n  i n  c h a rg e  o f  t h e 
m a i n te n a n c e  a n d  u p g ra d e s  o f  t h e s e  o n -
b o a rd  s y s te m s.

Pa r t i c u l a r  a t te n t i o n  h a s  b e e n  g i ve n  to 
t h e  c ove ra g e  o f  t h e  te c h n i c a l  a re a s 
o f  t h e  s h i p s  w h i c h  u p  u n t i l  to d a y  n o t 
c ove re d  o r  o n l y  p a r t i a l l y  c ove re d . S t ro n g 
a t te n t i o n  wa s  a l s o  g i ve n  to  t h e  c o n t ro l , 
re c o rd i n g  a n d  s to ra g e  o f  t h e  v i d e o  d a ta .

I n  a l l , 1 2  ve s s e l s  h a ve  b e e n  m o d e r n i z e d . 
E a c h  o f  t h e m  i n c l u d e s  a ro u n d  5 0 
c a m e ra s , P C  c o m p u te r  c o n t ro l  s ta t i o n s 
a n d  2  n ew  s to ra g e  s e r ve r s .

T H E  D  A N C E  F LO O R ,
W E  «  A D O R E  »
After fi t t ing out the Amnesia (a famous 
night club in Miami), VIDELIO - HMS does 
again a night club, this t ime the "Adoré". 
Even i f  Miami has no shor tage of clubs 
with a world-wide reputation, there was 
cer tainly a place for a club with the energy 
and design of Las Vegas. Inside the Adoré, 
the "Vegas-Touch" shows off i ts golden 
decoration and creates a par t icular 
atmosphere with a huge disco gl i t ter bal l 
counting 550 LED l ight bars instal led in 
a circle on suppor ts al l  around it . There 
are also 56 LED projectors with movable 
heads without forgett ing of course several 
stroboscopes and laser systems.
One can easi ly guess the slogan for this 
new success of VIDELIO - HMS:
"What happens at Adore stays at Adore. "

H I G H L I G H T 
FAC T S

T H E  V I D E L I O  -  H M S  T E A M S
I N  I TA LY  A R E  O N  D E C K
N o  re s t  fo r  t h e  V I D E L I O  -  H M S  te a m s  a s  t wo  n ew  c r u i s e  s h i p  c o n t ra c t s  wo n  i n  2 0 1 3 
a re  c u r re n t l y  b e i n g  i n s ta l l e d  i n  t h e  F i n c a n t i e r i  s h i pya rd s  a n d  w i l l  b e  re a d y  fo r 
d e l i ve r y  s o m e t i m e  i n  2 0 1 4 . Th e  C o s ta  D i a d e m a  ( C o s ta  C ro c i e re )  a n d  t h e  R e g a l 
P r i n c e s s  ( P r i n c e s s  C r u i s e s )  a re  i n  t h e  e x p e r t  h a n d s  o f  o u r  te a m s  to  b r i n g  eve r  m o re 
e n te r ta i n m e n t  o n  b o a rd .

D E L I V E RY  O F  T H E
R OYA L  P R I N C E S S
I N  I TA LY
Th e  l a te s t  s h i p  o f  c o m p a ny  P r i n c e s s 
C r u i s e s  wa s  d e l i ve re d  i n  2 0 1 3  a f te r 
c o m p l e t i o n  a t  t h e  F i n c a n t i e r i  s h i pya rd 
i n  I t a l y .  T h e  V I D E L I O  -  H M S  t e a m s 
f i n i s h e d  t h e i r  wo r k  o n  t h e  o c e a n  l i n e r 
i n  j u n e  i n  re a d y n e s s  fo r  i t s  i n a u g u ra l 
s a i l i n g . F i r m l y  p l a c e d  u n d e r  t h e  s i g n 
o f  e l e g a n c e  a n d  l u x u r y, t h e  3 6 0 0 
p a s s e n g e r s  c a n  b e n e fi t  f ro m  m a ny 
n ew  fe a t u re s  s u c h  a s  a  " s u s p e n d e d 
p ro m e n a d e "  d e c k  w h e re  t h e  to u r i s t s 
g e t  t h e  fe e l i n g  o f  wa l k i n g  a b ove  t h e 
o c e a n .
Th e  t wo  t h e a t re  h a l l s  h a ve  b e e n 
d e s i g n e d  to  o ffe r  e x c e l l e n t  a c o u s t i c s , 
ve r y  c o m fo r ta b l e  s e a t s  a n d  e l a b o ra te 
l i g h t i n g  e ffe c t s .
P r i n c e s s  L i ve !  i s  a  p re m i e re  a t  s e a : a 
te l ev i s i o n  s t u d i o  p re s e n t s  l i ve  eve n t s 
s u c h  a s  i n te ra c t i ve  c o o k i n g  s h ow s, 
c o n c e r t s , l a te  n i g h t  c o m e d i e s  a n d 
g a m e s.
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H I G H L I G H T 
FAC T S

ONCE UPON A T IME THERE 
WAS A L I TTLE  SH IP… 
In march 2013, the latest l iner built by cruise 
company MSC, the Preziosa, departed 
Saint-Nazaire to join the rest of the fleet of 
vessels operated by MSC. VIDELIO - HMS was 
a part in the project. Its mission included 
the design, supply and installation of audio 
and video systems in all the public areas 
(sports gymnasiums, enter tainment halls, 
restaurants, bars, meeting rooms). The main 
auditorium of 2000 seats includes a stage 
with a rotating floor of 7m diameter and 4 
elevators. The scenic machinery has been 
carefully designed to operate with the 
constraints of a ship's environment where 
pitch and rol l can occur during the cruise. 
Al l the video screens are connected to the 
Broadcast Centre which is at the heart of 
the enter tainment system.
VIDELIO - HMS also installed an IP network 
including 28 cameras located all over the 
ship. This al lows the MSC crew to produce a 
dedicated TV channel showing pictures of 
the l iner which all passengers can view on 
their television sets.

M S  E U R O PA  2  A R R I V E S 
S A F E  &  S O U N D
In apr i l  2013, the MS Europa 2  entered the 
fleet  operated by  Hapag L loyd Cru i ses. 
Wi th  one crew member  fo r  1 .4  passengers, 
th i s  5  s tar  l iner  o ffe rs  a  ver y  h igh leve l  o f 
se r v ice to  i t s  cus tomers. V IDEL IO -  HMS had 
the good for tune of  be ing invo lved in  th i s 
h igh luxur y  pro ject  and was respons ib le 
fo r  the des ign, supply, ins ta l la t ion and 
in i t ia l  operat ion o f  the scen ic  machiner y, 
B roadcast  Cent re , A/V equipment  fo r 
locat ions  such as  the Jazz  C lub, Teen's  & 
K id ' s  C lub,…
The main 400 seat  theat re  was des igned 
to  be a mul t ip le  act i v i t y  area t rans forming 
i t se l f  in to  a cabaret , mov ie  house or 
theat re , accord ing to  needs.
V ideo contents  can be d i sp layed 
ever ywhere onboard and on any type 
o f  media. The B roadcast  Cent re  has  a 
te lev i s ion s tud io  where the technica l 
teams produce in ter v iews  o f  ar t i s t s  o r 
o ther  ce lebr i t y  passengers.
The sw imming pool  has  i t s  own s tage area 
w i th  a movable  sect ion that  can cover  the 
bass in . There i s  a l so  a g iant  screen which 
can be deployed for  v ideo pro ject ions. 
L ight ing a l so  cont r ibutes  to  the show wi th 
smar t  pro jectors  in tegrated by  V IDEL IO - 
HMS accord ing to  the a rch i tec t ' s  des ign .

T H E  L A R G E S T  C R U I S E  S H I P
E V E R  BU I LT  I N  S A I N T  N A Z A I R E 
V I D E L I O  -  H M S, c e l e b ra t i n g  i t s  3 0 t h  ye a r  o f  e x i s te n c e  i n  2 0 1 3 , wa s  c h o s e n  by  s h i pya rd 
S T X  F ra n c e  to  i n s ta l l  a l l  t h e  A / V  e q u i p m e n t  a b o a rd  t h e  t h i rd  ve s s e l  o f  t h e  O a s i s  c l a s s 
o rd e re d  by  c r u i s e  c o m p a ny  R oya l  C a r i b b e a n  I n te r n a t i o n a l .
Th e  s p e c i f i c a t i o n s  o f  t h e  l i n e r  a re  i m p re s s i ve : 2 0  d e c k s , 3 6 0 m / 1 1 8 0 f t  l o n g, 6 6 m / 2 1 6 f t 
w i d e , 7 2 m / 2 3 6 f t  h i g h  a n d  2 7 0 0  c a b i n s  fo r  8 0 0 0  p a s s e n g e r s  a n d  c rew  m e m b e r s .
Th e  O a s i s  I I I  w i l l  b e  a n  i m p rove d  ve r s i o n  o f  i t s  t wo  s i s te r  s h i p s  b u i l t  i n  t h e  S T X  Tu r k u 
s h i pya rd  i n  F i n l a n d . Th e  A 3 4 , a s  i t  i s  n a m e d  i n  t h e  ya rd , w i l l  b e  d e l i ve re d  i n  2 0 1 6 .
Th i s  m a j o r  c o n t ra c t  p ra g m a t i c a l l y  s h ow s  t h e  s o l i d  p o s i t i o n  o f  V I D E L I O  -  H M S  o n  a  n i c h e 
m a r ke t  w h e re  i t s  e x p e r t i s e  i s  u n a n i m o u s l y  re c o g n i z e d , i n  F ra n c e  a n d  i n te r n a t i o n a l l y. 
V I D E L I O  -  H M S  d e l i ve r s  to  i t s  c u s to m e r s  a  g l o b a l  o ffe r  o f  i n n ova t i ve  a n d  l a s t i n g  A / V 
s o l u t i o n s  w h e re  e n g i n e e r i n g , s y s te m  b u i l d i n g , m a i n te n a n c e  a n d  va r i o u s  s e r v i c e s  a re  a l l 
i n c l u d e d .
O n  b o a rd  t h i s  b e h e m o t h  o f  t h e  s e a s , H M S  i s  i n  c h a rg e  o f  n o  l e s s  t h a n  5 6  p u b l i c  a re a s 
i n c l u d i n g  t h e  t h e a t re , a q u a t h e a t re , s t u d i o  B, t h e  roya l  p ro m e n a d e , …
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W e  l i v e  i n  a  w o r l d  o f 
a c c e l e ra te d  c h a n g e  w h e re 
" c o m m u n i c a t i n g  t h r o u g h 
i m a g e s "  p l a y s  a  r o l e 
i n c r e a s i n g  d a i l y .  W e  p a y 
c l o s e  a t t e n t i o n  t o  p re s e n t 
a n d  f u t u r e  m a r k e t  t r e n d s 
t o  a n t i c i p a t e , d e s i g n  a n d 
o f f e r  v i d e o  s o l u t i o n s  a n d 
c o m p a n i o n  s e r v i c e s  t o 
g u i d e  o u r  c u s t o m e r s  i n 
t h e  d e v e l o p m e n t  o f  t h e i r 
i n t e r n a l  a n d  e x t e r n a l 
c o m mu n i c a t i o n s  s t ra te g i e s , 
v i ta l  to o l s  to  o p t i m i z e  t h e i r 
g l o b a l  p e r fo r m a n c e .

Videoconferencing, collaborative 
c o m m u n i c a t i o n ,  c o n t r o l 
ro o m  t e c h n o l o g y, d y n a m i c 
d i s p l a y s ,  s t a g e  &  s c e n i c 
g e a r, m u s e u m  e q u i p m e n t , 
v i d e o  s u r ve i l l a n c e , …

T h e  f re n c h  l e a d e r  fo r  m a ny 
yea r s , we  a re  recogn i zed  fo r 
o u r  e x p e r t i s e  i n  t h e  d e s i g n , 
opera t ion  and ma in tenance 
o f  v i d e o  s o l u t i o n s .

4 0 1  te a m  m e m b e r s

1 1 0  d e l e g a te d  e m p l oye e s

9 0  M €  2 0 1 3  t u r n ove r

1 5  %  e x p o r t  s a l e s

V I D E L I O  -  I E C
YO U R  P R I V I L E G E D  PA RT N E R  F O R  I N N OVAT I V E ,
LO N G - L A S T I N G  V I D E O  S O L U T I O N S

Pass ion  b r ings  us 
toge the r  and  we 
en thus ias t ica l l y  pu t 
a l l  ou r  ene rg ies  in to 
mot ion  to  b r ing  re l iab le
so lu t ions  to  ou r  c l i en t s

‘‘
’’Pascal Nicolas
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C L A S S R O O M S  W I T H  S TAT E  O F  T H E 
A RT  N E W  T E C H N O LO G I E S 
L'École des Ponts Paris Tech is a french elite school whose 
mission is to train future general engineering and civil 
engineering managers. The school called upon VIDELIO - IEC 
to supply A/V equipment for its new building in Marne-la-
Vallée (county 77 - a Paris suburb).
In the classrooms and main amplhitheatre, the desks and 
consoles were custom designed to the client's requirements. 
A training plan was commissioned for the staff using the 
equipment and the security detail and VIDELIO - IEC was 
also present for technical assistance during the initial ramp-
up of the new system, allowing the users to quickly assimilate 
the operation and full possibilities that werenow possible. 
A preventative and curative maintenance contract with 
hotline help was also signed with the school to ensure the 
installation always works at top performance.

A  L I V E LY  A N D  I N N OVAT I V E
M U S E U M  I N  M A R S E I L L E  
The Museum of the History of Marsei l le was both 
a project of renovation and enlargementof the 
display areas. The VIDELIO - IEC teams worked 
for nearly a year to br ing this operation to 
complet ion, i t  was final ized in september 2013.
In al l , 3380 square meters have been equiped 
with 100 mult imedia devices including a 4K 
resolut ion video wal l  (3840x 2160 pixels), 30 
Mult iTouch panels and several 3D screens. 
F ive production companies intervened on 
the project and a coordination committee 
was necessary to ensure smooth integration 
between the technical and architectural 
responsabi l i t ies of each par t icipant.

H I G H L I G H T 
FAC T S

A  T E C H N O LO G I CA L  I M M E R S I O N
I N  A N  AQ UAT I C  E N V I R O N M E N T 
S i n c e  j u n e  8 t h 2 0 1 3 , t h e  O c e a n o g ra p h i c a l  M u s e u m  i n 
M o n a c o  o ffe r s  i t s  v i s i to r s  a  s e n s o r y  e x h i b i t  i n  t h e  wo r l d  o f 
s h a r k s . 
O n c e  i n s i d e  t h e  e x h i b i t  h a l l s , i n te ra c t i v i t y  i s  a t  t h e  h e a r t  o f 
t h e  d i s c ove r y  p ro c e s s . C ove r i n g  a n  a re a  2 0 m  l o n g  a n d  3 m 
h i g h , a  g i a n t  d i g i ta l  d i s p l a y  d e s c r i b e s  t h e  b i o l o g i c a l  a n d 
b e h a v i o u ra l  c h a ra c te r i s t i c s  o f  a ro u n d  1 0  s p e c i e s  o f  s h a r k s .
A  p re s s u re - s e n s i t i ve  c a r p e t  i s  l o c a te d  i n  f ro n t  o f  t h e 
d i s p l a y. Th e  v i s i to r ' s  we i g h t , yo u n g  c h i l d  o r  a d u l t , t r i g g e r s 
t h e  p re s e n ta t i o n  o f  d a ta  o n  t h e  s h a r k  s p e c i e s  s h ow n  o n 
s c re e n  j u s t  by  wa l k i n g  a l o n g  t h e  p a t h  i n  t h e  mu s e u m . I n 
o t h e r  a re a s , t h e re  a re  p ro j e c t i o n s  o n  t h e  f l o o r, i n te ra c t i ve 
q u i z z  te s t s  o n  i - Pa d s  a n d  v i d e o s  p ro j e c te d  o n  g a u z e  c l o t h 
to  p l u n g e  t h e  v i s i to r s  i n  a n  a q u a t i c  a t m o s p h e re .
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A  H I G H  T E C H N O LO G Y 
S H OW CA S E  F O R  T H E  S E B 
G R O U P
Because today a presentat ion of  products  i s 
not  l imi ted to a demonst rat ion, the d isp lay of 
a model  or  a PowerPoint  s l ide show, the 
SEB-France Group decided to create a 
showroom reproducing a genuine l i v ing 
env i ronment. The approach gives pr ior i ty  to 
personal  exper ience of  the products  and 
makes large use of  v ideo and the Internet 
for  l i ve brows ing. The SEB Group cal led upon 
VIDEL IO -  IEC to des ign and bui ld the showroom making i t  flex ib le to use, 
fast - react ing and access ib le to a l l . Located in Ecul ly  (69), the showroom opened in 
september 2013 and per fect ly  i l lus t rates the leading pos i t ion of  the SEB Group in F rance in 
the domain of  smal l  e lect r ical  appl iances and k i tchen accessor ies.

«  D I G I TA L  D R E A M  » , 
A  M E D I A  R E VO L U T I O N
AT  T H E  H E A RT  O F  E U R O P E ' S
L A R G E S T  C O M M E R C I A L  M A L L 
VIDEL IO -  I EC D ig i ta l  Media in tegrates  mul t imedia 
technolog ies  to  h igh l ight  name brands by  dramat i z ing 
the sa les  out le ts. The D iv i s ion a l so  he lps  w i th  the 
creat ion and management  o f  mul t imedia contents. In 
2013, the teams won a cont ract  fo r  the maintenance 
of  the la rges t  indoor  LED d i sp lay  sys tems in  Europe 
located at  the Quat re  Temps shopping mal l  in  the 
Par i s - La  Défense d i s t r ic t . The cont ract  i s  renewed on 
a year-by -year  bas i s , and the D ig i ta l  Media teams are 
respons ib le  fo r  technica l  ass i s tance 24/7 p lus  n ight l y 
preventat i ve  and curat i ve  maintenance of  D ig i ta l 
Dream's  250 square meters  o f  LED d i sp lays. V IDEL IO - 
I EC a l so  o ffe rs  ass i s tance in  the use o f  the WatchOut 
so f tware too l  w i th  C lear  Channel  P lay  who suppl ies 
programming and content  updat ing fo r  the mal l ' s 
operator  Un iba i l -Rodamco.

H I G H L I G H T 
FAC T S

A  S TAT E  O F  T H E  A RT 
CA M P U S : T H E  S F R  CA M P U S
At the end of 2013, the 4000 employees 
of mobile phone operator SFR located in 
the Paris area took possession of their new 
premises in Saint-Denis. The project was 
described as one of the largest in the I le-de-
France region and wil l  provide in 2015 space 
for 8500 employees over a surface of 134.000 
square meters.
The SFR Campus breathes innovation in every 
aspect. Architectural, internal furnishings, use 
of space. The office building is the domain of 
ultra-connectivity, using and abusing of al l 
the latest technology innovations to simplify 
the daily l ives of the staff. Intuit ivity and 
simplicity are the terms which reign supreme 
in the offices. The furniture was custom-
designed  and enclosed confidential areas 
allow the staff to isolate themselves in groups 
of 2 or 4 to work in si lence.
The VIDELIO - IEC teams installed no less 

than 140 meeting rooms, modular offices, a 300 seat auditorium, 5 crisis-control rooms and 
also a main control room with a video wall display. Dynamic video displays have also been 
designed by the Group's teams, two welcoming areas are equiped with video walls and 80 
displays are disseminated throughout the Campus to give useful information to the employees. 
On the General Management floor, the offices and meeting rooms have also been equiped by 
VIDELIO - IEC as well as the Board Meeting Room, under 
i-Pad control, and a modular room accomodating up to 100 staff. Many months of design and 
installation were necessary and today, 3 technical staff remain on site for the operation and 
maintenance of this record-breaking Campus.
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V I D E L I O  -  I E C
TA K E S  G O O D  CA R E  O F 
T H E  E U R O P E A N  H O S P I TA L 
I N  M A R S E I L L E
The European Hospital project in the city 
of Marseil le covered 20 operating rooms 
and 6 endoscopic examination rooms. 
The goal was to install an all digital 
routing system both flexible, capable to 
evolve and at a competitive cost.

In each operating room, 
the staff can organize the 
displays wherever they must 
be shown and connect 
all the medical apparatus 
(brightness amplifiers, 
colioscopic cameras, 
monitoring and endoscopic 
columns) to termination 
points custom-designed to be 
close to the equipment.
Finally, if needed, it is possible 
to retrieve the video signal 
from the camera in the 
operating room as well as 
control its position, then 
display the images in the 
operating room or send them 
to a remote location.

T H E  R A D I A N T  B E L L E V U E , A N 
U N U S UA L  S I T E  I N  LYO N ' S 
C U LT U R A L  L A N D S CA P E
The Radiant-Belle vue is a show venue in the 
town of Caluire et Cuire (69), it was renovated in 
september 2013. The main hall now offers 1100 
seats which can be reconfigured to accept 2400 
guests standing up. With the new configuration, 
the last row is less than 30 meters away from the 
stage. Par ticular attention was given to good 
visibi l i ty but also the acoustics where a high 
quality D&B sound system was installed.
The VIDELIO - IEC teams spent 2 months on the 
design then 4 months to install the audio system 
and IT network. The show hall is managed by 
Victor Bosch, producer of well known french 
ar tists Laurent Voulzy, Francis Cabrel and the 
Notre-Dame de Paris hit musical. 

L’HÔTEL  DE  PAR IS         : A  WAY OF  L I FE  IN 
SA INT- TR OPEZ 
The Hôte l  de P ar i s  in  Saint -Tropez, one of  the most  myth ical 
p laces of  the 70s reopened at  the beginning of  2013 af ter 
two years  of  renovat ion work decided by i t s  new owner, the 
Cid invest  Group. The five s tar  hote l  was ent i re ly  redes igned 
in a more contemporar y atmosphere by archi tect  F rançois 
V ie i l lecroze. I t  o ffers  52 rooms and 38 su i tes, a swimming pool 
and a Bus iness Centre wi th 3 modular  conference rooms which 
can receive up to 250 guests. The V IDEL IO -  IEC teams based in 

Cannes des igned the project  around a Dig i ta l  Media system by Crest ron.

H I G H L I G H T 
FAC T S

S TA F F  D E L E GAT I O N : A  H I G H
A D D E D  VA L U E  S E R V I C E   
At SFR, BNPP, Ministry of Finance, UniverSciences Museum, CNES 
ArianeEspace, the Council of Europe, VIDELIO - IEC teams help these 
customers on a daily basis. The final delivery of an
installation is not the end of a 
project but the beginning of a 
new relationship.
The VIDELIO - IEC teams take 
charge of first operation, training, 
routine operation, maintenance, 
help or repairin auditoriums,.
videoconference systems, meeting 
halls and television studios the 
company has installed.
This daily presence gives 
the Group's customers strong 
confidence to achieve their 
events and meetings with 
success.
For the users, they benefit from 
the presence on-location of a 
team of experts in the fields of 
audio, video and IT networks.



78 794  AC T I V I T I E S, 8  B R A N D S  &  1  I N N OVAT I O N S  L A B O R ATO RY

Dur ing th is  fi sca l  year, In te lware has fo l lowed the 
techn ica l  evo lu t ion  o f  i t s  supp l ie r s  by  o r ien t ing 
s a l e s  to w a rd s  n e w  p ro d u c t  fa m i l i e s  w i t h  h i g h 
a d d e d  v a l u e . B y  t ra i n i n g  i t s  s a l e s  e n g i n e e r s , 
organiz ing open day presentat ions, customer v is i ts 
and offer ing the Logysis service package, IntelWare 
has managed to fo l low the technical  evolut ion of 
i ts suppliers and par tners and showed its high level 
of  profess ional ism. 

As  a  resu l t  o f  a l l  these act ions, sa les  have been 
very sat is factory. The most popular products were:

•	 Large d isp lay  screens, 65  inch and larger, touch-screen 
or normal.

•	 Interactive very high power video projectors and projectors 
wi th ul t ra-shor t  focal lenses.

•	 High sa les  of  HD moni tors, s tar tup of  sa les  of  4K screens 
and LED laser projectors.

•	 The int roduct ion of  interact ive tablets  for  educat ion and 
training.

•	 An extens ion in  the choice of  products  and ser v ices  for 
v ideoconfe renc ing  to  inc lude  new mob i le  equ ipment , 
v i r tual  meet ing room serv ices and hot l ines.

•	 The commercial  avai labi l i ty  of  inte l l igent boxes and Wi -F i 
systems favour ing uni fied communicat ions.

T h ro u g h  re g u l a r  c o n ta c t s  w i t h  s u p p l i e r s  a n d 
par ticipating in international trade shows, Intelware 
succeeded in comfor t ing i ts  posi t ion as a leading 
wholesel ler  in high end equipment.

The  inc rease  in  e lec t ron ic  commerce as  we l l  as 
strong marketing effor ts have al lowed to accelerate 
the growth in turnover.

I n t e l w a re  h a s  m a n a g e d  t o  c o m p e n s a t e  t h e 
d i s a p p e a ra n c e  f ro m  t h e  m a r ke t  o f  a  h i g h  e n d 
Japanese v ideo projector suppl ier  by s igning new 
par tnersh ips. Indeed, the new suppl ie r s  want ing 
to  p e n e t ra te  t h e  f re n c h  m a r ke t  t u r n  to w a rd s 
I n te l wa re  w h i c h  by  i t s  p os i t i o nn i ng  an d  m a rke t 
share is  a major actor. In this  context  of  dwindl ing 
m a nu fa c t u re r s , t h e  re l a t i o n s h i p s  w i t h  s u p p l i e r s 
have become more complex and have taken a turn 
towards more profess ional ism and commitment.

I n  a  h i g h l y  c o m p e t i t i ve  m a r ke t , I n te l Wa re  h a s 
g a i n e d  m a r ke t  s h a re s , i n c re a s e d  i t s  m a rg i n s , 
expanded and divers i fied i ts  c l ient base.

1 8  te a m  m e m b e r s

2 6  M €  2 0 1 3  t u r n ove r

I N T E LWA R E
A / V  E Q U I P M E N T  W H O L E S E L L E R 
A N D  V I D E O C O N F E R E N C I N G

YOUR AUDIOVISUAL AND 
VIDEOCONFERENCE WHOLESALER

Th rough  the  d i s t r ibu t ion
o f  p roduct s  w i th  h igh
added va lue  and  i t s
d i ve r s i f i ed  Log iSys 
se r v ices , I n te lware  has 
succeeded in  keep ing  a 
h igh  end  pos i t i on  wh ich 
i s  s t rong l y  apprec ia ted
and recogn i zed  by 
p ro fess iona l s

‘‘

’’Yvick de Fouchier 
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V I D E L I O  -  P rev i ew
SYSTEM DES IGN AND GUIDANCE FOR 
CREAT ING, MANAGING AND DISTR IBUT ING 
YOUR MEDIA CONTENTS

For 20 years, VIDEL IO -  Preview 
has been des igning, bui ld ing, 
integrat ing and mainta in ing 
fi xed and mobi le te lev is ion 
uni ts. As a complete ly  se l f -
sufficient engineering company, 
i t s  o p e ra t i o n a l  s c o p e  i s 
international. VIDELIO - Preview 
suppor ts  i t s  c l ients  throughout 
the l i fe  cycle of  the project , 
i n c l u d i n g  d e s i g n , b u i l d i n g , 
equipment integrat ion and 
"On Ai r "  final  tests  of  any 
profess ional  d ig i ta l  media 
system.

 

S t r o n g  b y  t h i s  u n i q u e 
e x p e r t i s e ,  a n d  t o  b e  o f 
e v e n  b e t t e r  g u i d a n c e  t o 
cus tomers  in  the evo lut ion 
o f  the i r  needs, the "P rev iew 
So lut ions"  d iv i s ion was born. I t 
b r ings  to  companies  des i r ing 
to  d i g i t i z e , a rc h i v e , s h a re , 
enhance va lue and publ i sh 
the i r  d ig i ta l  assets, exper t 
knowledge in  the master y  o f 
new technolog ies  wh ich i s 
unmatched on the market .

By providing design, production, 
integration and related services, 
VIDELIO - Preview offers a complete 
turnkey solution to its clients.

6 0  te a m  m e m b e r s 

5  d e l e g a te  s ta ff

1 4 . 5  M €  2 0 1 3  t u r n ove r

1 6  %  e x p o r t  s a l e s

«  Competence and 
Freedom of choice » is the 
motto and the signature of 
our concept of partnership 
for the design, architecture, 
integration and optimization
of all your digital media 
projects for tomorrow

‘‘

’’Thierry Pouget
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A  B R I L L I A N T LY  WO N 
C H A L L E N G E 
A great step was crossed in 2013 for the teams 
at VIDELIO - Preview as the company won the 
contract for the design and building of two 
high end mobile broadcast production units 
for France Télévisions: The Challengers.
The two units were a true challenge to 
design, both from a technical and ergonomic 
standpoint. They can accomodate in comfort 
up to 32 work positions in a 32 ton vehicle. 
They are designed for l ive production in full 3G 
HD-SDI with AES Dolby 5.1 audio and multiple 
programme outputs for sports, corporate or 
cultural events.
The success of building the "Challengers" is 
the latest showpiece of VIDELIO - Preview's 
undisputable know-how in building state of 
the art l ive production television vehicles.

T H E  P M U  B E T S  O N 
F L E X I B I L I T Y 
L a rg e s t  b e t t i n g  o p e ra to r  i n  E u ro p e 
a n d  t h e  s e c o n d  i n  s i z e  w o r l d w i d e  a f te r 
J a p a n , t h e  P M U  e x p re s s e d  i n  2 0 1 3  a 
d e s i re  to  a d a p t  to  t h e  n e w  p ra c t i s e s 
o f  i t s  c u s to m e r s . Te a m s  f ro m  V I D E L I O  - 
P re v i e w  h e l p e d  t h e  P M U  m a n a g e  m o re 
e f f i c i e n t l y  i t s  v i d e o s  a n d  t ra n s fo r m 
t h e m  fo r  u s e  o n  n e w  p l a t fo r m s  s u c h  a s 
t h e  We b, m o b i l e  p h o n e s  a n d  ta b l e t s .
T h e  s o l u t i o n s  i m p l e m e n te d  b y  V I D E L I O 
-  P re v i e w  a l l o w  to  p ro d u c e , d i g i t i z e , 
t ra n s c o d e  a n d  s to re  c o n te n t s  a s  w e l l 
a s  p o s t - p ro d u c e  a n d  b ro a d c a s t  t h e 
m e d i a .
A  t u r n ke y, o p t i m i z e d  s o l u t i o n  w a s 
p ro p o s e d  to  g i v e  fa s t  a c c e s s  to  t h e 
c o n te n t s  a n d  a l l o w  P M U  c l i e n t s  to  v i e w 
h o r s e  ra c e s  a ny t i m e , a ny w h e re  o n  a ny 
p l a t fo r m .

TV5 MONDE INSTALLS A NEW PRODUCTION, POSTPRODUCTION 
A N D  B R OA D CA S T  S YS T E M  TO  FAC E  T H E  C H A L L E N G E S  O F 
TO M O R R OW
VIDELIO - Preview was in charge of the entire project with the double challenge of very short 
deadlines and designing an open solution system that could evolve in the future.
The project's main objective was to optimize the workflow both in terms of automation and 
supervision.
To provide satisfactory service to a viewer deep down in Brazi l  or to manage a camera in the 
studio, VIDELIO - Preview, as chief designer offered TV5 MONDE a complete turnkey system 
thanks to the company's exper t ise in workflows and the integration of widely differ ing technical 
environments. The most impor tant aspect of the project was of course to ensure programme 
continuity. TV5 MONDE is indeed broadcast al l  over the world, and is in "competit ion" with al l 
the other worldwide channels. To succeed in this chal lenge, the channel decided to invest in 
the best possible tools.
I t  is quite cer tain that within 3 or 4 years new needs and more recent technologies wi l l  appear. 
I t  was therefore imperative that the system proposed be flexible and capable of evolving to 
adapt to future requirements.

H I G H L I G H T 
FAC T S
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V I D E L I O  -  Q u a l t e c h  i s  a 
se r v ice  p rov ider  company  in 
t h e  a u d i ov i s u a l  f i e l d . W i t h  a 
techn ica l  s ta ff  we l l - ve r sed in 
t h e  l a te s t  te c h n o l o g i e s  a n d 
s ta te  o f  t h e  a r t  e q u i p m e n t , 
V IDEL IO – Qualtech places i ts 
k n ow l e d g e  a n d  e x p e r t i s e  a t 
t h e  s e r v i c e  o f  p ro fe s s i o n a l s 
p r o v i d i n g  s u p p o r t , 
m a i n t e n a n c e  a n d  r e p a i r 
s e r v i c e s  fo r  b ro a d c a s t  a n d 
corporate equipement  in  the 
serv ice centre or on s i te.

A s  a  p r i v i l e g e d  p a r t n e r  o f 
t h e  l a r g e s t  m a n u f a c t u re r s 
o f  a u d i o v i s u a l  e q u i p m e n t , 
V I D E L I O  -  Q u a l t e c h  e x c e l s 
i n  e n s u r i n g  t h a t  y o u  g e t 
o p t i m u m  u s e  f r o m  y o u r 
systems.

W i t h  i t s  i n t e g r a t e d  c a l l 
c e n t re , V I D E L I O  -  Q u a l te c h 
g ives  you access  to  qual i fied 
techn ic ians  who w i l l  ident i f y 

t h e  l e v e l  o f  u r g e n c y  a n d 
d e te r m i n e  t h e  s ta t u s  o f  t h e 
request.

A f te r  ver i ficat ion o f  data, the 
r e q u e s t  w i l l  b e  p ro c e s s e d 
a u t o n o m o u s l y  ( o n  s i t e 
re p a i r, re m o te  a c c e s s )  o r  i n 
cooperat ion w i th  the ser v ice 
depar tment of  the suppl ier.

T h e  V I D E L I O  -  Q u a l t e c h 
H o t l i n e  s e r v i c e s  a re  s u b j e c t 
to  s y s te m a t i c  e va l u a t i o n  by 
c l i en t s . A  team o f  eng inee r s 
m o n i t o r s  t h e  s a t i s f a c t i o n 
l e ve l  a n d  c o r re c t s  e ve n t u a l 
mistakes in order to constantly 
i m p r o v e  t h e  q u a l i t y  o f 
customer serv ice.

T h ro u g h  o u r  q u a l i t y  c o n t ro l 
m o n i t o r i n g , y o u r  c o m p a n y 
wi l l  have access to complete, 
powerful  tool ing for the repair, 
care and maintenance of your 
systems, f rom the audit  phase 
through hands-on t raining.

7  te a m  m e m b e r s

1  M €  2 0 1 3  t u r n ove r

Q UA LT E C H
A  PA S S I O N  F O R  S E R V I C E

Le t ' s  no t  l im i t  ou r
cha l lenges  bu t  de fy 
ou r  l im i t s  because 
obs tac les  a re  the  th ings 
we  see  when  we  lose 
f rom s igh t  the  ma in 
ob jec t i ve

‘‘

’’Pascal Bisaki



86 874  AC T I V I T I E S, 8  B R A N D S  &  1  I N N OVAT I O N S  L A B O R ATO RY

l e  l a b '
I N N OVAT I O N  A L LOW S  TO  D E V E LO P  A  C U S TO M E R - O R I E N T E D  S T R AT E G Y 
A N D  TO  S T I M U L AT E  G R OW T H  B Y  E N C O U R AG I N G  C O M P E T I V I T Y  A N D 
D I F F E R E N T I AT I O N  O N  T H E  M A R K E T.

e  L a b '  by  V I D E L I O  i s  t h e  re s e a rc h  a n d 
d eve l o p m e n t  a r m  o f  t h e  G ro u p. I t ' s  a 
p l a c e  d e d i c a te d  1 0 0 %  to  i n n ova t i o n , 
n eve r  d i s t u r b e d  by  d a i l y  c h o re s  i n 
o rd e r  to  h a ve  t h e  n e c e s s a r y  s e re n i t y 

to  i n n ova te .

B y  m a s te r i n g  o u r  te c h n o l o g i e s , we  i n n ova te , a n d  t hu s 
c re a te  l o n g  te r m  g row t h .

W i t h i n  t h e  s p a c e  o f  a  few  m o n t h s , L e  L a b '  h a s  a l re a d y  s e e n 
s eve ra l  p ro j e c t s  c o m e  to  f r u i t i o n . Th e  l a te s t  ve n t u re  i s  a 
m o b i l e  a n d  i n te ra c t i ve  a p p l i c a t i o n  fo r  a  " l u x u r y  c a r "  a u to 
m a ke r  w h i c h  g a ve  t h e  d i g i ta l  m e d i a  te a m  a t  V I D E L I O  -  I E C 
a n  a s s e t  to  i n c re a s e  c u s to m e r  f i d e l i t y. Th e  a p p l i c a t i o n  w i l l 
s o o n  b e  a va i l a b l e  wo r l d w i d e .

O t h e r  p ro j e c t s  a re  u n d e r  d eve l o p m e n t  o r  i n  t h e  p l a n n i n g 
s ta g e  s u c h  a s  PA N A M A . Th e re  i s  a l s o  a  s m a r t  b u i l d i n g 
a u tom a t i on  s y s te m  o r  a n o t he r  a p p l i c a t i o n  a l l ow i n g  t h e  u s e r 
to  i n te ra c t  w i t h  a  m e d i a  c o n te n t . PA N A M A ' s  f re n c h  a c ro ny m 
t ra n s l a te s  a s  P ro j e c t  fo r  Au to m a t i c  D i g i ta l  A c q u i s i t i o n 
o f  M u l t i m e d i a  A rc h i ve s . I t ' s  a n  a rc h i v i n g  s o l u t i o n  fo r  a l l 
ow n e r s  o f  mu l t i m e d i a  c o n te n t  ( te x t , s o u n d , s t i l l  o r  a n i m a te d 
i m a g e s )  a n d  i n c l u d e s  m a j o r  i n n ova t i o n s  to  fa c i l i ta te  t h e 
p ro d u c t i o n  o f  r i c h  d a ta  a n d  t h e i r  p u b l i c a t i o n .

L e  L a b ’ b  y  V I D E L I O  i s  a l s o  a  s ta r t - u p  i n c u b a to r. I t s  re a s o n 
fo r  e x i s te n c e  i s  to  s t i mu l a te  c re a t i v i t y  i n  t h e  d i f fe re n t 
c o m p o n e n t s  o f  t h e  G ro u p  ( v i d e o, u n i f i e d  c o m mu n i c a t i o n s , 
p re s e n t  a n d  f u t u re  d i g i ta l  te c h n o l o g i e s , … )  by  re l y i n g  b o t h 
o n  i n te r n a l  a n d  e x te r n a l  c o m p e te n c e s . Th i s  a l l ow s  to  g i ve 
a  d y n a m i c  i m p u l s e  a n d  a d d e d  va l u e  to  t h e  te c h n o l o g i e s 
w h i c h  a re  d eve l o p e d  d a i l y  w i t h i n  t h e  G ro u p.

L
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D A Y  A F T E R  D A Y 
V I D E L I O  G U I D E S  I T S

C U S T O M E R S
T H E Y  A R E  A  L I M I T L E S S 

S O U R C E  O F  I N N O V A T I O N

I D E L I O  h a s  t h e  a m b i t i o n  to  b e c o m e  t h e  fa vo u r i te 
b ra n d  o f  i t s  c u s to m e r s . Th i s  a m b i t i o n  i s  t h e 
fo u n d a t i o n  o f  o u r  c o n t i nu o u s  q u e s t  fo r  e x c e l l e n c e 
to  o ffe r  m a x i mu m  b e n e fi t s  to  o u r  c u s to m e r s .

Th ro u g h o u t  t h e  ye a r, we  h a ve  v i s i te d  o u r  c l i e n t s 
to  g a u g e  w i t h  t h e m  t h e  p e rc e i ve d  a d d e d  va l u e  b ro u g h t 
by  V I D E L I O  a n d  l i s te n  to  t h e i r  re q u i re m e n t s  fo r  to m o r row.

We  a re  c o m m e n d e d  o n  o u r  g o o d  c a p a c i t y  fo r  l i s te n i n g, 
t h e  q u a l i t y  o f  a d v i c e , s m a r t n e s s  a n d  e l e g a n c e  o f  t h e 
s o l u t i o n s , g re a t  re a c t i v i t y  a n d  c a p a c i t y  to  i n n ova te .

V I D E L I O  i s  a  n i m b l e  G ro u p, fa c i n g  t h e  f u t u re , a n d  w i t h  t h e 
s t ro n g  d e s i re  to  p l a c e  c u s to m e r  s a t i s fa c t i o n  a t  t h e  h e a r t  o f 
i t s  c o n c e r n s . Th e  b e s t  s u m m a r y  fo r  u s  o f  2 0 1 3  c a n  b e  re a d 
i n  t h e  fo l l ow i n g  p a g e s. We  h e a r t i l y  t h a n k  a l l  o u r  c u s to m e r s 
fo r  t h e  t r u s t  t h ey  p l a c e  i n  u s  a n d  we  p ra i s e  o u r  te a m s  fo r 
t h e i r  d e d i c a t i o n  to  t h e i r  j o b s  a n d  t h e i r  c o n t i nu e d  p a s s i o n .

V
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The relationship 
between the 
Lycée Carnot 
in Cannes and 
VIDELIO - IEC is 
above all a story 
of people.
Your teams are 

at our side, right from the start of 
the project. They are local people 
and create a feeling of trust and 
a year round partnership. I know 
that if i have a problem during 
the year, i can rely on the bond 
with VIDELIO - IEC.

Je remy  Crunchant
LYCEE  CARNOT

The V IDEL IO -  IEC teams fi r s t 
gave us a v is ion of  what could 
be achieved technical ly  to 
sat i s fy  our  expectat ions, which 
were ver y  h igh. The second 
th ing i  real ly  appreciated, was 
that  wi th in a ver y  shor t  t ime 
f rame, i  could count on s t rong 
react iv i ty  and a constant  search 
for  so lut ions. A l l  th is  to achieve a resu l t  w i th 
which we are fu l ly  sat i s fied today.

Geoff rey  Huber 
GR OUPE  SEB

The strength of our partnership with 
VIDELIO - Events relies on the fact that our 
respective teams really cooperate together. 
For the summer and winter Olympics 
we know that we can entirely rely on the 
VIDELIO - Events staff for all our broadcast 
needs, wherever we are in the world.

P ie r re  Mar t in 
FRANCE  TELEV IS IONS

The V IDEL IO 
-  I E C  te a m s 
h a v e  b e e n 
f a c i l i ta to r s . 
L i s te n i n g  to  o u r 
n e e d s , t h e y 
h a v e  m a n a g e d 
to  t ra n s l a te 
t h e m  i n to 
t h e i r  p ro p o s a l s , t h e  s y s te m s 
s u p p l i e d  a n d  a s s i s ta n c e 
o n c e  d e l i v e re d . 

Miche l  Moussa
SFR

The added value of VIDELIO - 
HMS resides in its unmistakable
technical excellence, a true
attitude of co-partner in the
construction of our projects, and
finally a continuous quest for
progress and innovation. All 
these qualities allow VIDELIO - 
HMS to face with us the challenges of achieving 
superior technical performance and competitive 
pricing.

Be r t rand  Paquet
STX  FRANCE

OUR  
CUSTOMERS 

C O M M E N T
A B O U T  U S

Be ing heav i l y  invo lved 
in  nat iona l  te lev i s ion 
channels  and notab ly 
the d ig i ta l  t rans i t ion in 
A f r ica where we a l ready 
work  w i th  V IDEL IO - 
P rev iew, i  encourage 
af r ican nat ional 
companies  to  ca l l  upon 
your  know-how.

3  words  to  sum up V IDEL IO -  P rev iew's 
added va lue: pro -act i v i t y, e ffic iency, 
competence.

 Jean  P ie r re  Vé r ines
TV5  MONDE

VIDELIO - Cap’Ciné's job is both 
planning the project from the 
onset up to the moment when 
the machines are turned on, and 
maintenance. The equipment is in 
constant evolution so it makes me 
see the future every single day.

Yves  Za rka
C INESON

I would describe VIDELIO - IEC's 
added value as:
- responsiveness
- technical expertise
- efficiency

Joë l  Passe ron
INSTITUT OCÉANOGRAPHIQUE 

DE MONACO

This project was of the 
highest importance, not 
only for MAC but also for 
the Estée Lauder Group.
I could not afford to fail, 
everything had to be 
perfect.
This is why i wanted to work with 
companies in which i had 100% 
confidence. VIDELIO - IEC has a 
philosophy not easily found in Europe, 
customer service is a real priority. Their 
teams took the time to understand the 
true importance of the project and 
provided solutions and support in all the 
processes from beginning to end.

Misha  P rou t
MAC COSMET ICS

‘‘
’’

OUR STRATEGY BRINGS CUSTOMER BENEFITS THROUGH COLLECTIVE WORK. HERE 
ARE WHAT SOME OF OUR CLIENTS SAY ABOUT US, WITH ALL OUR GRATITUDE.

’’

’’ ’’

’’

’’’’

’’

’’
’’

‘‘
‘‘

‘‘

‘‘‘‘

‘‘

‘‘‘‘‘‘
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